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PERAN DAN KEGIATAN BRAND ACTIVATION INTERN
PADA DIVISI MARKETING
PT IKLANMU DIGITAL NUSANTARA

Michelle Marceline Gunawan

ABSTRAK

Laporan ini merupakan laporan kegiatan magang yang dilakukan oleh penulis dan
membahas pentingnya periklanan dalam ekonomi modern dan transformasi
signifikan yang dialami industri periklanan Indonesia seiring dengan
perkembangan teknologi dan perubahan perilaku konsumen. Penulis memilih PT.
Iklanmu Digital Nusantara sebagai tempat magang karena bergerak di bidang
advertising dan brand activation. Penulis banyak mempelajari hal seperti manfaat
brand activation dalam marketing sebuah brand. Penulis memiliki sedikit kendala
karena belum banyak mengetahui tentang advertising dan brand activation. Pada
proses praktik kerja magang, penulis diberi tugas dalam membuat atau
mempersiapkan suatu event. Rumitnya dalam membuat suatu event, memberikan
pengalaman berharga kepada penulis untuk lebih teliti dalam mengerjakan
sesuatu. Setelah kegiatan magang ini, penulis tidak pernah mempelajari
advertising di mata kuliah marketing sehingga penulis mempunyai banyak ilmu
setelah melakukan kegiatan magang ini.

Kata kunci: Advertising, Brand activation, Event, Marketing
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THE ROLE AND ACTIVITIES OF BRAND ACTIVATION INTERNS
IN THE MARKETING DIVISION OF
PT IKLANMU DIGITAL NUSANTARA

Michelle Marceline Gunawan

ABSTRACT

This report is a report on internship activities carried out by the author and
discusses the importance of advertising in the modern economy and the
significant transformation experienced by the Indonesian advertising industry
along with technological developments and changes in consumer behavior. The
author chose PT. Iklanmu Digital Nusantara is a place for internships because it
operates in the field of advertising and brand activation. The author studied a lot
of things such as the benefits of brand activation in marketing a brand. The
author has a few obstacles because he doesn't know much about advertising and
brand activation. In the internship process, the writer is given the task of creating
or preparing an event. The complexity of creating an event gives the writer
valuable experience to be more careful in doing something. After this internship,
the author never studied advertising in marketing courses so the author has a lot
of knowledge after doing this internship.

Keywords: Advertising, Brand activation, Event, Marketing
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