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PERANAN DIGITAL MARKETING DALAM STRATEGI 

PEMASARAN PADA PERUSAHAAN MICRO PIRANTI 

COMPUTER 

  

Syafina Rahmadanti 

 

ABSTRAK 

Pasar modal adalah platform di mana berbagai instrumen keuangan jangka panjang 

seperti saham dan obligasi diperdagangkan, baik oleh pemerintah maupun 

perusahaan swasta. Pasar modal memainkan peran penting dalam pertumbuhan 

ekonomi dengan menyediakan sumber pendanaan bagi perusahaan dan kesempatan 

investasi bagi masyarakat. Penulis mengulas mekanisme pasar modal, dengan fokus 

pada saham sebagai instrumen investasi populer, serta faktor-faktor yang 

mempengaruhi harga saham. Penulis membahas perkembangan teknologi informasi 

dalam pasar modal Indonesia, termasuk peran PT Micro Piranti Computer dalam 

menyediakan solusi teknologi untuk industri pasar modal. Penulis juga menyoroti 

pentingnya pemasaran digital dalam strategi bisnis modern, serta pengalaman kerja 

magang di divisi pemasaran PT Micro Piranti Computer, yang meliputi pembuatan 

konten digital, pengelolaan data klien, dan penyusunan proposal bisnis. 

 

Kata kunci: Pasar Modal, Saham, Pemasaran Digital 
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THE ROLE OF DIGITAL MARKETING IN MARKETING 

STRATEGY AT MICRO PIRANTI COMPUTER COMPANY  

Syafina Rahmadanti 

 

ABSTRACT (English) 

The capital market is a platform where various long-term financial instruments 

such as stocks and bonds are traded, both by governments and private companies. 

Capital markets play an important role in economic growth by providing a source 

of funding for companies and investment opportunities for the public. This article 

reviews the mechanism of capital markets, with a focus on stocks as a popular 

investment instrument, as well as the factors that affect stock prices. In addition, it 

discusses the development of information technology in Indonesia's capital market, 

including the role of PT Micro Piranti Computer in providing technology solutions 

for the capital market industry. The article also highlights the importance of digital 

marketing in modern business strategies, as well as the internship work experience 

in the marketing division of PT Micro Piranti Computer, which includes digital 

content creation, client data management, and business proposal preparation. 

 

Keywords: Capital Markets, Stocks, Digital Marketing 
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