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PENGGUNAAN SOCIAL MEDIA MARKETING UNTUK 

MENINGKATKAN BRAND AWARENESS SVSTAIN SEBAGAI 

PERUSAHAAN FASHION  

 (Valencia Antoinette) 

ABSTRAK 

 

Peranan social media marketing untuk meningkatkan brand awareness 

Svstain sebagai perusahaan fashion sangatlah berpengaruh. Pemilihan brand 

fashion Svstain sebagai tempat magang didasarkan pada minat penulis untuk 

mempelajari strategi social media marketing di dunia bisnis. Selain itu, penulis 

juga dapat mengimplementasikan teori yang dipelajari di bangku kuliah ke kerja 

nyata. Selama masa magang, penulis terlibat aktif dalam berbagai kegiatan kreatif. 

Dimulai dari pembuatan konten, edit konten, upload di media sosial, hingga 

meningkatkan interaksi dengan pengikut Svstain di media sosial, seperti 

Instagram dan TikTok. Kendala utama yang dihadapi penulis selama kerja 

magang adalah kondisi jalan yang mengganggu rundown kegiatan, perubahan 

algoritma media sosial tanpa pemberitahuan, dan keterbatasan anggaran untuk 

promosi berbayar. Namun, penulis dapat mengatasi semua kendala tersebut 

dengan melakukan perencanaan lebih matang dalam menentukan lokasi 

pembuatan konten, menganalisis performa konten secara rutin, dan mengikuti 

berbagai perlombaan untuk mendapat dana. Melalui laporan MBKM ini, 

diharapkan dapat menambah wawasan pembaca dalam memahami berbagai 

tantangan yang dihadapi oleh penulis di dunia kerja, serta solusi yang diterapkan 

selama masa magang di Svstain.  

 

Kata kunci: media sosial, marketing, brand awareness 
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UTILIZING SOCIAL MEDIA MARKETING TO ENHANCE 

BRAND AWARENESS FOR SVSTAIN AS A FASHION 

COMPANY 

(Valencia Antoinette) 

ABSTRACT (English) 

 

 

The role of social media marketing in enhancing brand awareness for Svstain as 

a fashion company is highly significant. The choice of Svstain as an internship 

site was based on the author's interest in learning social media marketing 

strategies in the business world. Additionally, the author aimed to implement 

theories learned in college into real-world practice. During the internship, the 

author actively participated in various creative activities, including content 

creation, content editing, uploading on social media, and increasing 

engagement with Svstain’s followers on platforms like Instagram and TikTok. 

The main challenges faced by the author during the internship included 

disruptions to the activity schedule due to road conditions, unannounced 

changes in social media algorithms, and budget limitations for paid promotions. 

However, the author overcame these challenges by making more thorough plans 

for content creation locations, regularly analyzing content performance, and 

participating in various competitions to secure funding. Through this MBKM 

report, it is hoped that readers will gain insights into the challenges faced by the 

author in the professional world and the solutions implemented during the 

internship at Svstain. 

 

Keywords: social media, marketing, brand awareness 
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