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PERANAN DIGITAL MARKETING TERHADAP
BRAND AWARENESS DAN KEPERCAYAAN KONSUMEN
PT MANDIRI LOGISTICS INTERNATIONAL

Ahmad Fauzi

ABSTRAK

Laporan ini memaparkan pengalaman magang penulis sebagai Digital Marketing Intern di PT
Mandiri Logistics International selama 5 bulan sesuai kontrak yang telah disepakati.
Pemilihan perusahaan dilatar belakangi oleh kebutuhan untuk mendapatkan pengalaman
langsung dalam industri logistik yang tengah berkembang di Indonesia. Sedangkan tujuan
magang ini, untuk menerapkan ilmu yang telah dipelajari di perkuliahan dan mendapatkan
pengalaman kerja di dunia nyata. Selama magang, penulis terlibat dalam berbagai aktivitas
seperti membuat konten media sosial, website, dan membantu tim marketing. Hasil dari
praktek kerja magang yang dilakukan oleh penulis berupa followers, likes, comment
Instagram serta TikTok mengalami peningkatan cukup signifikan dan website mendapatkan
konversi berupa PT Mandiri Logistics International di hubungi oleh 5 perusahaan yang ingin
mengirim barang dan mendapati kontak melalui website, hal ini dapat membangun Brand
Awareness. Perusahaan seharusnya siap untuk beradaptasi dengan perubahan teknologi yang
semakin pesat. Kemampuan untuk berinovasi akan sangat berharga dalam bisnis yang
dinamis. Dengan demikian, pengalaman magang ini memberikan banyak manfaat bagi
penulis, seperti meningkatkan kemampuan dan wawasan dalam dunia kerja, melatih sof?
skills dan hard skills, dan membangun hubungan dengan profesional di bidang logistik.

Kata Kunci: Brand Awareness, Digital Marketing, Media Sosial, Website, PT Mandiri
Logistics International



THE ROLE OF DIGITAL MARKETING ON
BRAND AWARENESS AND CONSUMER TRUST
PT MANDIRI LOGISTICS INTERNATIONAL

Ahmad Fauzi

ABSTRACT

This report describes the author's internship experience as a Digital Marketing Intern at PT
Mandiri Logistics International for 5 months according to the agreed contract. The choice of
company was motivated by the need to gain direct experience in the growing logistics
industry in Indonesia. Meanwhile, the purpose of this internship is to apply the knowledge
that has been learned in lectures and gain work experience in the real world. During the
internship, the author was involved in various activities such as creating social media
content, websites, and helping the marketing team. The results of the internship carried out
by the author in the form of followers, likes, comments on Instagram and TikTok have
increased quite significantly and the website has received a conversion in the form of PT
Mandiri Logistics International being contacted by 5 companies that want to send goods and
get contacts through the website, this can build Brand Awareness. Companies should be
ready to adapt to increasingly rapid technological changes. The ability to innovate will be
very valuable in a dynamic business. Thus, this internship experience provides many benefits
for the author, such as improving skills and insights in the world of work, training soft skills
and hard skills, and building relationships with professionals in the logistics field.

Keywords: Brand Awareness, Digital Marketing, Social Media, Website, PT Mandiri
Logistics International
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