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Aktivitas Praktik Kerja Magang pada Posisi E-commerce

Intern di PT Gonusa Prima Distribusi

Bima Bhadra

ABSTRAK

Laporan ini membahas peranan promosi dalam peningkatan
e-commerce pada PT Gonusa Prima Distribusi, sebuah perusahaan yang
bergerak di bidang distribusi produk konsumen. Pemilihan perusahaan ini
didasarkan pada reputasi PT Gonusa Prima Distribusi dalam
mengimplementasikan strategi promosi digital yang inovatif dan efektif, serta
posisi perusahaan dalam industri Fast-Moving Consumer Goods (FMCG)
yang sangat kompetitif. Selama pelaksanaan praktik kerja magang, penulis
menghadapi beberapa kendala. Salah satu kendala utama adalah adaptasi
terhadap sistem kerja dan teknologi baru yang digunakan dalam strategi
promosi digital perusahaan. Selain itu, keterbatasan pengetahuan awal
mengenai detail teknis e-commerce juga menjadi tantangan. Untuk mengatasi
kendala ini, penulis mengikuti berbagai pelatihan internal dan sesi mentoring
dengan supervisor serta tim e-commerce PT Gonusa Prima Distribusi.
Pendekatan praktis dan kolaboratif ini membantu penulis memahami lebih
dalam tentang analisis data, target pasar, dan efektivitas berbagai strategi
promosi. Laporan ini memberikan gambaran rinci mengenai bagaimana
promosi digital dapat meningkatkan penjualan dan loyalitas pelanggan di
sektor e-commerce. Pembaca akan menemukan analisis mendalam tentang
berbagai strategi promosi yang digunakan oleh PT Gonusa Prima Distribusi,
termasuk penggunaan media sosial, iklan berbayar, program loyalitas, dan
kampanye email. Selain itu, laporan ini juga menyoroti pentingnya adaptasi
teknologi dan data analitik dalam merancang promosi yang efektif dan tepat
sasaran.

Kata kunci: promosi digital, e-commerce, PT Gonusa Prima Distribusi,
Fast-Moving Consumer Goods, strategi pemasaran.
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Internship Activities as an E-commerce Intern at PT Gonusa

Prima Distribusi

Bima Bhadra

ABSTRACT (English)

This report discusses the role of promotions in enhancing e-commerce

at PT Gonusa Prima Distribusi, a company engaged in the distribution of

consumer products. The selection of this company is based on PT Gonusa

Prima Distribusi's reputation for implementing innovative and effective

digital promotion strategies, as well as its position in the highly competitive

Fast-Moving Consumer Goods (FMCG) industry. During the internship, the

author faced several challenges. One major challenge was adapting to the

new work systems and technologies used in the company's digital promotion

strategies. Additionally, the initial lack of technical knowledge about

e-commerce details was also a hurdle. To overcome these challenges, the

author participated in various internal training sessions and mentoring

sessions with the supervisor and the PT Gonusa Prima Distribusi

e-commerce team. This practical and collaborative approach helped the

author gain a deeper understanding of data analysis, target markets, and the

effectiveness of various promotion strategies. This report provides a detailed

overview of how digital promotions can increase sales and customer loyalty

in the e-commerce sector. Readers will find an in-depth analysis of the

various promotion strategies used by PT Gonusa Prima Distribusi, including

the use of social media, paid advertisements, loyalty programs, and email

campaigns. Additionally, the report highlights the importance of technology

adaptation and data analytics in designing effective and targeted promotions.

Keywords: digital promotion, e-commerce, PT Gonusa Prima Distribusi,

Fast-Moving Consumer Goods, marketing strategy.
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