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MEMBANGUN BRAND AWARNESS SOLL MARINA HOTEL

SERPONGMELALUI MEDIA SOSIAL TIKTOK

(Nur Sofia)

ABSTRAK

Laporan ini menguraikan pengalaman magang sebagai Sales Marketing
Intern di Soll Marina Hotel Serpong selama 4 bulan. Laporan ini berfokus pada
upaya membangun brand awareness hotel melalui platform media sosial TikTok.
Selama magang, penulis terlibat dalam berbagai kegiatan, yang fokus utamanya
mencari ide konten hingga membuat, mengerjakan, dan mengedit konten TikTok.
Konten yang dibuat meliputi tema Valentine, donor darah, general staff meeting,
Bapenda tangsel, Disnaker tangsel, dlhk kab. tangerang, event wedding organizer,
sales call, bulan puasa, dan buka puasa bersama karyawan. Proses pembuatan
konten tidak selalu berjalan mulus. Penulis sempat mengalami beberapa kendala,
seperti beradaptasi dengan lingkungan kantor, perbedaan praktek magang dengan
teori di kampus, dan terlambatnya upload konten karena masukan dari berbagai
pihak. Untuk mengatasinya, penulis berani untuk membiasakan diri dengan
lingkungan kerja, menerapkan teori yang telah dipelajari di kampus, dan fokus
kepada sales manager untuk arahan konten. Melalui pengalaman magang ini,
penulis semakin memahami konsep brand awareness dan bagaimana
membangunnya melalui media sosial TikTok. Laporan ini diharapkan dapat
memberikan gambaran mengenai pengalaman magang di Soll Marina Hotel
Serpong dan manfaatnya dalam membangun brand awareness hotel melalui
media sosial TikTok.

Kata kunci: Sales Marketing Intern, Soll Marina Hotel Serpong, TikTok

8
Membangun Brand Awarness Soll Marina Hotel Serpong melalui Media Sofial Tiktok, Nur Sofia,

Universitas Multimedia Nusantara



MEMBANGUN BRAND AWARNESS SOLL MARINA HOTEL

SERPONGMELALUI MEDIA SOSIAL TIKTOK

(Nur Sofia)

ABSTRACT (English)

This report describes the internship experience as Sales Marketing Intern
at Soll Marina Hotel Serpong for 4 months. This report focuses on efforts to build
brand awareness of the hotel through the TikTok social media platform. During
the internship, the author was involved in various activities, which mainly focused
on finding content ideas to creating, working on, and editing TikTok content. The
content created includes Valentine's theme, blood donation, general staff meeting,
Bapenda tangsel, Disnaker tangsel, dlhk kab. tangerang, wedding organizer
event, sales call, fasting month, and break fasting with employees. The content
creation process does not always run smoothly. The author had experienced
several obstacles, such as adapting to the office environment, differences in
internship practice with theory on campus, and delays in uploading content due to
input from various parties. To overcome this, the author dared to familiarize
herself with the work environment, apply the theories learned on campus, and
focus on the sales manager for content direction. Through this internship
experience, the author further understands the concept of brand awareness and
how to build it through TikTok social media. This report is expected to provide an
overview of the internship experience at Soll Marina Hotel Serpong and its
benefits in building hotel brand awareness through TikTok social media.

Keywords: Sales Marketing Intern, Soll Marina Hotel Serpong, TikTok,
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