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PERAN MARKETING COMMUNICATION - COMMUNITY RELATIONS
INTERN DI PT KAPANLAGI YOUNIVERSE ENTERTAINMENT
Samiya Humaira Azighah Sabiya

ABSTRAK
Community relations adalah kegiatan yang dilakukan oleh marketing
communications dengan berbagai metode untuk membangun maupun memelihara
hubungan dengan pihak lain. Demi terjalinnya hubungan baik antara komunitas
dan media seperti kegiatan yang dilangsungkan secara berkala yang
mendefinisikan komunikasi dengan community. Salah satu perusahaan yang
memilliki divisi community relations adalah KapanLagi Youniverse. Laporan ini
membahas mengenai bagaimana aktivitas marketing communicaitons di dalam
divisi community relations yang dilakukan oleh KapanLagi Youniverse. Selama
praktek magang penulis mendapatkan pengalaman baru mengenai bagaimana
berinteraksi dengan berbagai macam komunitas KapanlLagi Youniverse yaitu

Movieverse, dan FIMELAHOOD beserta copywriting dan content brief.

Kata Kkunci: marketing communication, community relations,

KapanLagi Youniverse



PERAN MARKETING COMMUNICATION - COMMUNITY RELATIONS
INTERN DI PT KAPANLAGI YOUNIVERSE ENTERTAINMENT
Samiya Humaira Azighah Sabiya

ABSTRACT (English)

Community relations are activities carried out by marketing communications
using various methods to build and maintain relationships with other parties. In
order to establish good relations between the community and the media, activities
that are held periodically define communication with the community. One
company that has a community relations division is KapanLagi Youniverse. This
report discusses how marketing communications activities in the community
relations division are carried out by KapanLagi Youniverse. During the internship,
the author gained new experience regarding how to interact with various
KapanLagi Youniverse communities, namely Movieverse and FIMELAHOOD,

along with copywriting and content briefs.

Keywords: community relations, marketing communications, KapanLagi

Youniverse
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