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PERFORMA BISNIS BATUBARA DI PT TITAN INFRA

ENERGY

Indah Yoti Sari

ABSTRAK

Laporan magang ini menyelidiki peran Commercial Marketing dalam
meningkatkan performa bisnis, dengan fokus pada studi magang di PT Titan
Infra Energy. Penelitian ini bertujuan untuk menganalisis kontribusi
marketing commercial terhadap pencapaian tujuan bisnis perusahaan, serta
untuk memahami strategi yang diterapkan dalam meningkatkan performa
bisnis. Metode pengumpulan data meliputi observasi, wawancara, dan analisis
dokumen terkait. Hasil analisis menunjukkan bahwa marketing commercial
memiliki peran krusial dalam mengidentifikasi pasar potensial, merancang
strategi pemasaran yang efektif, serta memperluas jangkauan pasar. Selain itu,
laporan ini menggambarkan beberapa tantangan yang dihadapi oleh
marketing commercial dan rekomendasi untuk mengoptimalkan
kontribusinya dalam meningkatkan performa bisnis perusahaan.
Kesimpulannya, pemahaman mendalam tentang peran strategis marketing
commercial sangat penting untuk mengoptimalkan performa bisnis
perusahaan di era persaingan global yang intensif.

.Kata kunci: Commercial Marketing, Performa Bisnis, Strategi Pemasaran
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PERAN COMMERCIAL MARKETING DALAM PENINGKATAN

PERFORMA BISNIS BATUBARA DI PT TITAN INFRA

ENERGY

Indah Yoti Sari Siagian

ABSTRACT

This internship report investigates the role of Commercial Marketing in
improving business performance, focusing on an internship study at PT Titan
Infra Energy. This research aims to analyze the contribution of commercial
marketing to the achievement of the company's business goals, as well as to
understand the strategies applied to enhance business performance. Data
collection methods include observation, interviews, and analysis of relevant
documents. The results of the analysis indicate that commercial marketing
plays a crucial role in identifying potential markets, designing effective
marketing strategies, and expanding market reach. Additionally, the report
outlines several challenges faced by commercial marketing and provides
recommendations to optimize its contribution to improving company
performance. In conclusion, a deep understanding of the strategic role of
commercial marketing is essential for optimizing business performance in an
era of intense global competition.

Keywords: Commercial Marketing, Business Performance, Marketing
Strategy
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