
 

42  

 

 

 

DAFTAR PUSTAKA 

 
Adani, M. R. (2020). Content Writer: Definisi, Tugas, dan Tips Menjadi Penulis Handal. 

sekawanmedia.co.id. https://www.sekawanmedia.co.id/content-writer/ 

Andriyanto, R. D., & Haryanto, J. O. (2010). Analisis pengaruh internet marketing terhadap 

pembentukan word of mouth and brand awareness untuk memunculkan intention to buy. 

Jurnal Manajemen Teknologi, 9(1), 20–35. 

Atmoko, B. D. (2012). Instagram Handbook. Media Kita. 

Bullas, J. (2014). 22 Social Media Facts and Statistics You Should Know in 2014. jeffbullas.com. 

http://www.jeffbullas.com/2014/01/17/20-social-media-facts-and- statistics-you-should-

know-in-2014/ Facebook: Monthly Ac 

Cook, S. (2011). Customer Care Excellent: How to Create Effective Customer Focus. Kogan Page. 

Evans, D. (2021). Social Media Marketing: The Next Generation of Business Engagement. Wiley 

Publishing, Inc. 

Firdiansyah, A. (2022). Content Creator: Arti, Tugas, Skill, dan Kunci Suksesnya. Glints.com. 

https://glints.com/id/lowongan/apa-itu-content- creator/#.Y6kdnHZBy5c 

Hidayah, N. (2019). Pemasaran Destinasi Wisata. CV Alfabeta. 

Huotari, L., Ulkuniemi, P., Saraniemi, S., & Mäläskä, M. (2015). Analysis of content creation in 

social media by B2B companies. Journal of Business & Industrial Marketing, 30(6), 761–

770. https://doi.org/10.1108/JBIM-05-2013-0118 

Kominfo. (2023). Kominfo : Pengguna Internet di Indonesia 63 Juta Orang. kominfo.go.id. 

https://www.kominfo.go.id/index.php/content/detail/3415/Kominfo+%3A+Pengguna+Intern

et+di+Indonesia+63+Juta+Orang/0/berita_satker 

Leever, A. M., Hulst, M. V. D., Berendsen, A. J., Boendemaker, P. M., Roodenburg, J. L. N., & 

Pols, J. (2010). Conflicts and conflict management in the collaboration between nurses and 

physicians – A qualitative study. Journal of Interprofessional Care, 24(6), 612–624. 

https://doi.org/10.3109/13561820903550762 

Luttrell, R. (2015). Social Media: How to Engage, Share, and Connect. Rowman & Littlefield. 

Maeskina, M. M., & Hidayat, D. (2022). Adaptasi Kerja Content Creator di Era Digital. Jurnal 

Jurusan Ilmu Komunikasi, 11(1), 20–30. https://doi.org/10.35508/jikom.v11i1.5150 

Moriarty, S., Mitchell, N., & Wells, W. (2013). Advertising & IMC : Principles and practice. 

Pearson Education Limited. 

Nasrullah, R. (2015). Media Sosial : Perspektif Komunikasi, Budaya, Dan Sosioteknologi. Simbiosa 

Rekatama media. 

Peter, J. P., & Olson, J. C. (2008). Perilaku Konsumen dan Strategi Pemasaran (4 ed.). Erlangga. 

PT. Jaya Real Property. (2021). Corporate Profile. jayaproperty.com. 

https://www.jayaproperty.com/ 



 

43  

PT Jaya Real Property. (2023). Profil PT Jaya Real Property, Tbk. Retrieved June 27, 2024, from 

www.jayaproperty.com 

Riyanto, A. (2024). Hootsuite (We are Social): Data Digital Indonesia 2024. Retrieved June 27, 

2024, from https://andi.link/hootsuite-we-are-social-data-digital-indonesia-2024/ 

Safko, L., & Brake, D. K. (2022). The Social Media Bible: Tactics, Tools & Strategies for Business 

Success. John Wiley & Sons, Inc. 

Sarwono, J., & Prihartono, K. (2012). Perdagangan Online: Cara Bisnis di Internet. PT. Elex Media 

Komputindo. 

Setiadi, A. (2016). Pemanfaatan Media Sosial untu Kefektifitas Komunikasi. Jurnal Humaniora 

Bina Sarana Informatika, 16(2). https://doi.org/https://doi.org/10.31294/jc.v16i2.1283 

Sheth, J. (2015). How Social Media Will Impact Marketing Media. Retrieved June 27, 2024, from 

https://www.jagsheth.com/marketing-theory/how-social-media-will-impact-marketing-

media/ 

Sifwah, M. A., Nikhal, Z. Z., Dewi, A. P., Nurcahyani, N., & Latifah, R. N. (2024). Penerapan 

Digital Marketing Sebagai Strategi Pemasaran Untuk Meningkatkan Daya Saing UMKM. 

MANTAP: Journal of Management Accounting, Tax and Production, 2(1), 109–118. 

https://doi.org/10.57235/mantap.v2i1.1592 

Stelzner, M. (2013). 10 Ways to Use Social Media to Promote an Event. socialmediaexaminer.com. 

http://www.socialmediaexaminer.com/10-ways-to-use-social-media-to-promote-an-event/ 

Thoyibie, L. (2010). Psikologi Social Media. komunikasi-indonesia.org. komunikasi-indonesia.org 

Tysara, L. (2021). 10 Pengertian Kreativitas Menurut Para Ahli dan Cara Melatihnya. 

Liputan6.com. https://www.liputan6.com/hot/read/4642513/10-pengertian-kreativitas- 

menurut-para-ahli-dan-cara-melatihnya?page=6 

Untari, D., & Fajariana, D. E. (2018). Strategi pemasaran melalui media sosial instagram (studi 

deskriptif pada akun@ subur_batik). Widya Cipta: Jurnal Sekretari Dan Manajemen, 2(2), 

271–278. 

Wijoyo, H. S. H., & Anitasari, H. (2021). Pemetaan ekonomi kreatif dalam meningkatkan 

pertumbuhan ekonomi Kabupaten Bojonegoro. Jurnal Ilmiah Administrasi Bisnis dan 

Inovasi, 4(2), 125–142. 

Yonatan, A. Z. (2024). 10 Media Sosial dengan Pengguna Terbanyak 2024. data.goodstats.id. 

https://data.goodstats.id/statistic/10-media-sosial-dengan-pengguna-terbanyak-2024-CaJT1 

Zarella, D. (2021). The Social Media Marketing Book. O’Reilly Media. 

 

 

 

 
 

 

 

 

 


