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PERANCANGAN VIDEO CORPORATE PROFILE “PATH TO
PRO” MULTIMEDIA NUSANTARA POLYTECHNIC

Moses Gusti Immanuel

ABSTRAK

Seiring perkembangan waktu, industri pendidikan khususnya dalam Kampus
Vokasi, yang dimana persaingan industri khususnya pendidikan terus terjadi,
sehingga memerlukan upaya pembangunan brand awareness. Dikarenakan kampus
vokasi banyak menggunakan praktikum dan memiliki gelar Sarjana Terapan,
sehingga munculnya rasa khawatir mengenai gelar dan prospek karir mengenai
lulusan kampus vokasi. Dengan melihat rasa kekhawatiran Multimedia Nusantara
Polytechnic (MNP) selaku perusahaan dan kampus vokasi. Melihat kebutuhan
perusahaan mengenai hal tersebut, juga didukung tidak adanya konsep one take shot
dengan berbicara langsung di depan kamera yang digabung dengan storytelling,
maka pembuatan karya video corporate profile menjadi sangat penting perannya
bagi MNP, yang dimana tujuannya untuk mengkomunikasikan informasi mengenai
program studi sebagai salah satu kekhawatiran masyarakat mengenai kampus
vokasi, serta membangun brand awareness MNP mengingat usia berdirinya baru 3
tahun. Karya ini dirancang dengan menggunakan konsep teori mengenai tahapan
produksi, konsep “mediated quasiinteraction”, konsep mengenai corporate profile,
dan konsep mengenai storytelling. Hasil dari karya ini berbentuk total 4 video, yang
dimana 1 video panjang berisikan mengenai keseluruhan MNP secara prodi, dan 3
video akan berisikan mengenai masing-masing prodi yang ada di MNP dalam
bentuk penggabungan storytelling dan one take shot. Dengan adanya pembuatan
video corporate profile yang akan berfokus terhadap program studi di MNP, maka
akan membantu perusahaan untuk memberikan informasi yang dibutuhkan oleh
masyarakat bahkan target audiens. Dengan adanya karya ini, memberikan
gambaran terhadap perusahaan yang berfokus terhadap program studi bahwa MNP
merupakan kampus vokasi yang serius dan unggul dalam dunia pendidikan,
sehingga calon mahasiswa/mahasiswi tidak perlu khawatir untuk berkuliah di
MNP.

Kata kunci : Brand Awareness, Multimedia Nusantara Polytechnic, One take shot,

Perancangan Produksi, Video Corporate Profile
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DESIGNING VIDEO CORPORATE PROFILE “PATH TO
PRO” MULTIMEDIA NUSANTARA POLYTECHNIC

Moses Gusti Immanuel

ABSTRACT

As time progresses, the education industry, especially in Vocational Campuses,
where industry competition, especially education, continues to occur, requires
efforts to build brand awareness. Because many vocational campuses use
practicums and have Applied Bachelor's degrees, there is a feeling of worry about
the degrees and career prospects of vocational campus graduates. By looking at
the concerns of Multimedia Nusantara Polytechnic (MNP) as a company and
vocational campus. Seeing the company's needs regarding this matter, also
supported by the absence of a one take shot concept by speaking directly in front of
the camera combined with storytelling, making corporate profile video works has
a very important role for MNP, whose aim is to communicate information about
study programs as one of the one of the public's concerns regarding vocational
campuses, as well as building brand awareness for MNP considering that it has
only been established for 3 years. This work was designed using theoretical
concepts regarding production stages, the concept of "mediated quasiinteraction™,
the concept of corporate profile, and the concept of storytelling. The results of this
work are in the form of a total of 4 videos, of which 1 long video contains the entire
MNP as a study program, and 3 videos will contain information about each study
program in MNP in the form of a combination of storytelling and one take shots.
By creating a corporate profile video that will focus on the study program at MNP,
it will help the company to provide the information needed by the public and even
the target audience. With this work, it provides an overview of companies that focus
on study programs that MNP is a serious and superior vocational campus in the
world of education, so that prospective students do not need to worry about
studying at MNP.

Keywords : Brand Awareness, Multimedia Nusantara, One take shot, Production

Planning, Video Corporate Profile
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