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ABSTRAK

Pada tahun 2019 Indonesia telah menduduki peringkat pertama sebagai negara
dengan pertumbuhan nilai industri e-commerce tertinggi mencapai 78%. produksi
dan konsumsi masyarakat tentunya baik untuk pertumbuhan ekonomi, namun
dapat menimbulkan dampak negatif seperti risiko kesehatan manusia akibat dari
pembuangan dan pengelolaan sampah yang tidak tepat. Data dari Sistem
Informasi Pengelolaan Sampah Nasional (2022) menunjukan bahwa rumah tangga
menjadi penyumbang sampah terbesar sebanyak 38,35%. Untuk itu karya ini
dibuat untuk membangun kesadaran ibu rumah tangga di Jabodetabek dalam
memilah sampah belanja online. Konsep yang digunakan pada perancangan karya
ini, yaitu environmental communication, kampanye sosial, brand advokasi
campaign, strategi SOSTAC, campaign communication material, dan waste
management. Proses pembuatan karya dilaksanakan dalam tiga tahap pra-
produksi, produksi, dan pasca-produksi. Tahap pra-produksi meliputi pembuatan
strategi dengan metode SOSTAC dan pembuatan pesan “Pilah Aneka Rupa
Sampah”. Tahap produksi meliputi pembuatan skrip, storyboard, dan brief desain.
Tahap pasca-produksi meliputi penyuntingan dan evaluasi. Perancangan
kampanye sosial ini berhasil mencapai tujuan yaitu meningkatkan kesadaran ibu
rumah tangga dalam memilah sampah belanja online berdasarkan hasil evaluasi,
yaitu diterimanya informasi yang relevan oleh audiens dan penonton video yang
mencapai target yaitu dua ratus orang.

Kata kunci: environmental communication, kampanye sosial, sampah belanja
online.
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DESIGNING SORT VARIOUS KINDS OF WASTE SOCIAL
CAMPAIGN TO BUILD AWARENESS OF HOUSEWIVES IN
JABODETABEK CITY TO SORTING ONLINE SHOPPING
WASTE

Heavenia Raissa

ABSTRACT

In 2019, Indonesia was ranked first as the country with the highest growth value
of the e-commerce industry, reaching 78%. Public production and consumption
are certainly good for economic growth, but can have negative impacts such as
risks to human health from improper waste disposal and management. Data from
the National Waste Management Information System (2022) shows that
households are the largest contributors to waste at 38.35%. Based on these, this
work was created to raise awareness of housewives in Jabodetabek to sorting
online shopping waste. The concepts used in designing this social campaign are
environmental communication, social campaign, brand advocacy campaign,
SOSTAC strategy, campaign communication material and waste management.
The process of creating this work is carried out in three stages, pre-production,
production and post-production. The pre-production stage includes creating
strategy using the SOSTAC method and creating the message "Sort Various Types
of Waste". The production stage includes creating a script, storyboard and brief
design. The post-production stage includes editing and evaluation. The brand
advocacy campaign design succeeded in achieving the goal, increasing awareness
of housewives in sorting waste based on evaluation results, by the receipt of
relevant information by viewers and video viewers reached the target of two
hundred people.

Keywords:  environmental communication, online shopping waste, social
campaign.
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