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‭itu, saya mengucapkan terima kasih kepada:‬

‭1.‬ ‭Bapak‬ ‭Dr.‬ ‭Ninok‬ ‭Leksono,‬ ‭M.A.‬ ‭selaku‬ ‭Rektor‬‭Universitas‬‭Multimedia‬
‭Nusantara.‬

‭2.‬ ‭Bapak‬ ‭Ir.‬ ‭Andrey‬ ‭Andoko,‬ ‭M.Sc.‬ ‭selaku‬ ‭Dekan‬ ‭Fakultas‬ ‭Universitas‬
‭Multimedia Nusantara.‬

‭3.‬ ‭Ibu‬‭Cendera‬‭Rizky‬‭Anugrah‬‭Bangun,‬‭M.Si.‬‭selaku‬‭Ketua‬‭Program‬‭Studi‬
‭Universitas Multimedia Nusantara.‬

‭4.‬ ‭Bapak‬‭Dr.‬‭Indiwan‬‭Seto‬‭Wahjuwibowo,‬‭M.‬‭Si.‬‭sebagai‬‭Pembimbing‬‭yang‬
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‭Aktivitas Social Media Specialist di‬

‭Unilever Studio (PT Oliver Indonesia)‬

‭Sofhie Pricilla‬

‭ABSTRAK‬

‭Perusahaan FMCG Unilever menggunakan‬‭in-house agency‬‭bernama‬
‭Unilever Studio dalam mengoptimalisasi‬‭digital marketing‬‭untuk brand‬
‭mereka. Dengan mengaplikasikan teori pemasaran media sosial, penulis‬

‭sebagai‬‭Social Media Specialist‬‭berhasil menciptakan‬‭konten yang kreatif‬
‭dan inovatif. Tujuan dari proses kerja magang yakni menerapkan ilmu‬

‭pengetahuan terkait pemasaran digital melalui pengalaman praktis dalam‬
‭mengelila media sosial. Selama proses magang penulis bertanggung jawab‬

‭untuk pembuatan‬‭Editorial Plan‬‭, penyusunan‬‭KOL Brief,‬‭dan‬‭membuat‬
‭social media‬‭campaign report‬‭. Aktivitas yang dilakukan‬‭menerapkan‬

‭metode analisis tren media sosial hingga berpikir kreatif. Setelah menjalani‬
‭proses magang dapat disimpulkan bahwa pengalaman ini meningkatkan‬

‭kemaampuan serta kompetensi digital marketing penulis yang diperlukan‬
‭dalam dunia kerja profesional.‬

‭Kata kunci:‬‭Digital Marketing, KOL, Unilever Studio,‬ ‭Social Media‬
‭Marketing.‬
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‭Social Media Specialist Activities at‬

‭Unilever Studio (PT Oliver Indonesia)‬

‭Sofhie Pricilla‬

‭ABSTRACT‬

‭FMCG company Unilever uses an in-house agency called Unilever Studio to‬
‭optimize digital marketing for their brand. By applying social media marketing‬

‭theory, the author as a Social Media Specialist succeeded in creating creative and‬
‭innovative content. The aim of the internship process is to apply knowledge‬

‭related to digital marketing through practical experience in managing social‬
‭media. During the internship process the writer is responsible for creating an‬
‭Editorial Plan, preparing a KOL Brief, and creating a social media campaign‬
‭report. The activities carried out apply social media trend analysis methods to‬
‭creative thinking. After undergoing the internship process, it can be concluded‬

‭that this experience increases the writer's digital marketing abilities and‬
‭competencies that are needed in the professional world of work.‬

‭Keywords‬‭:  Digital Marketing, KOL, Unilever Studio,‬ ‭Social Media Marketing.‬
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