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PERANCANGAN PRODUCT PROFILE DI PT KIM MAY 

INDONESIA (ONEPM LIFESTYLE BUILDING) 

 

 Vanessa Wangsa Putri 

 

ABSTRAK 

 

OnePM Lifestyle Building menawarkan ruangan dengan ambience yang cozy, 

warm, dan minimalis yang sudah lama menjadi gaya yang digemari masyarakat 

modern. Selain itu, konsep minimalis dan modern industrial juga sedang kembali 

menjadi tren karena menimbulkan kesan profesionalisme dan dirasa menciptakan 

lingkungan kerja yang efisien. Meski telah berdiri selama sepuluh tahun, Masih 

banyak khalayak yang belum mengenal OnePM Lifestyle Building sebagai salah 

satu gedung yang menawarkan working space dengan tema tersebut, sehingga 

awareness yang dimiliki oleh perusahaan ini masih dapat dimaksimalkan dengan 

cara mulai memanfaatkan marketing yang belum pernah digunakan sebelumnya, 

yakni video promosi dan marketing collateral. Meskipun di era yang serba digital 

ini, offline marketing tidak boleh digunakan agar dapat mencapai hasil yang 

maksimal. Selain memberikan awareness point, eksistensi product profile juga 

dapat meningkatkan kredibilitas, sehingga dapat semakin mendorong calon 

customer untuk menjadi salah satu tenant OnePM Lifestyle Building. Manfaat lain 

yang didapat adalah mempermudah perusahaan dalam melayani calon customer, 

serta mempermudah calon customer dalam mendapatkan dan menyimpan informasi 

terkait ruangan yang disewakan. Dengan mempertimbangkan hal-hal tersebut, 

maka dirancanglah karya berbentuk video promosi, poster, brosur tri-fold, dan 

point-of-purchase sebagai media dari collateral product untuk OnePM Lifestyle 

Building. Karya tersebut dibuat dengan mengikuti brand guideline, konsep 

videografi dan konsep desain grafis, serta telah melalui hasil penelitian yang 

dilakukan melalui metode observasi, wawancara, dan survei. Karya ini diharapkan 

dapat menjadi media promosi dan membantu pelayanan terhadap calon customer 

OnePM Lifestyle Building. 

 

Kata kunci: Product Profile, Marketing Collateral, Brand Awareness, PT Kim 

May Indonesia, OnePM Lifestyle Building. 
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DESIGNING PRODUCT PROFILE AT PT KIM MAY 

INDONESIA (ONEPM LIFESTYLE BUILDING) 

 

Vanessa Wangsa Putri 

 

ABSTRACT 

 

OnePM Lifestyle Building offers cozy, warm, and minimalist spaces, a style long 

favored by modern society. Additionally, the minimalist and modern industrial 

concepts are making a comeback as trends, as they create a sense of 

professionalism and are perceived to foster an efficient work environment. 

Although OnePM Lifestyle Building has been established for ten years, many 

people are still unaware of it as a provider of workspaces with these themes. 

Therefore, the company's awareness can still be maximized by utilizing marketing 

strategies that have not been used before, such as promotional videos and 

marketing collateral. Despite the digital era, offline marketing should not be 

overlooked to achieve optimal results. In addition to enhancing awareness, a 

product profile can also increase credibility, further encouraging potential 

customers to become tenants of OnePM Lifestyle Building. Other benefits include 

making it easier for the company to serve potential customers and for potential 

customers to obtain and store information about the rental spaces. Considering 

these factors, promotional videos, posters, tri-fold brochures, and point-of-

purchase displays have been designed as collateral media for OnePM Lifestyle 

Building. These materials are created following the brand guidelines, videography 

concepts, and graphic design concepts, and have been developed based on research 

conducted through observation, interviews, and surveys. This work is expected to 

serve as a promotional medium and assist in the service of potential customers of 

OnePM Lifestyle Building.  

Keywords: Product Profile, Marketing Collateral, Brand Awareness, PT Kim May 

Indonesia, OnePM Lifestyle Building 
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