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 (Vanessa Fortuna Suharta Widirga) 

ABSTRAK 
 

Industri transportasi memiliki peran krusial dalam perokonomian, tidak hanya  

memfasilitasi mobilitas manusia, tetapi berdampak langsung pada 

pengurangan tingkat pengangguran. Saat ini tiap perusahaan menggunakan 

media sosial sebagai alat komunikasi untuk menyebarkan informasi 

,memasarkan, dan menjual produk mereka yang disebut dengan e-marketing. 

Perkembangan teknologi, terutama dalam bidang informasi dan komunikasi, 

telah memicu munculnya profesi baru yaitu content creator. Salah satu 

perusahaan industri transportasi yang memanfaatkan teknologi untuk 

mengkomunikasikan produknya adalah PT Aerotrans Services Indonesia. 

Maksud dan tujuan kerja magang ini adalah mengetahui proses kerja content 

creator di PT Aerotrans Services Indonesia, mengaplikasikan konsep content 

marketing yang dipelajari di kampus, dan meningkatkan sikap disiplin dan 

tanggung jawab di dunia perkantoran. Kendala dalam proses kerja magang 

ini meliputi kurangnya sumber daya di tim corporate communication and 

legal di bagian content creator sehingga perlu melibatkan tim lain untuk ikut 

dalam sesi brainstorming. Selain itu, keterampilan menggambar saat 

membuat storyboard sehingga diperlukan belajar dalam menggambar. 

Terakhir, keterbatasan storage hp sehingga diperlukan pembelian iCloud+ 

untuk menambah kapasitas storage hp. 

 

Kata kunci: content creator, content marketing, transportasi 
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ACTIVITIES OF A CONTENT CREATOR AT PT.AEROTRANS 

SERVICES INDONESIA 

(Vanessa Fortuna Suharta Widirga) 

 

ABSTRACT (English) 

 

The transportation industry plays a crucial role in the economy, not only 

facilitating human mobility but also directly impacting the reduction of 

unemployment rates. Currently, every company uses social media as a 

communication tool to disseminate information, market, and sell their 

products, known as e-marketing. Technological advancements, especially in 

the fields of the internet and social media, have led to the emergence of a new 

profession, namely content creator. One transportation industry company 

that leverages technology to communicate its products is PT Aerotrans 

Services Indonesia.The purpose and objectives of this internship are to 

understand the work processes of content creators at PT Aerotrans Services 

Indonesia, apply the content marketing concepts learned at university, and 

enhance discipline and responsibility in the office environment.Challenges 

during this internship include the lack of resources in the Corporate 

Communication and Legal team in the content creator section, necessitating 

the involvement of other teams in brainstorming sessions. Additionally, there 

is a need to improve drawing skills for creating storyboards, which requires 

learning to draw. Finally, limited phone storage necessitates the purchase of 

iCloud+ to increase storage capacity. 

 

Keywords: content creator, content marketing, transportation 
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