
 

Aktivitas Content Creator…, Vanessa Fortuna, Universitas Multimedia Nusantara 

 

 

DAFTAR PUSTAKA 

Burhan, F. A. (2022, April 28). Potensi Industri Konten Kreator Indonesia Ditaksir 

Senilai Rp7 triliun. katadata.co.id [Online]. 

https://katadata.co.id/digital/startup/626a3444da848/potensi-industri-konten-

kreator-indonesia-ditaksir-senilai-rp7-triliun 

 

CNN. (2023, August 25). Peran Penting Perusahaan Transportasi Dorong 

Pertumbuhan Ekonomi. CNN Indonesia [Online]. 

https://doi.org/https://www.cnnindonesia.com/ekonomi/20230825112053-

625-990369/peran-penting-perusahaan-transportasi-dorong-pertumbuhan-

ekonomi 

Content Marketing Institute. (2018). What Is Content Marketing? Content 

Marketing Institute [Online]. 

https://doi.org/https://contentmarketinginstitute.com/what-is-content-

marketing/ 

Dancyger, K. (2018). The Technique of Film and Video Editing: History, Theory, 

and Practice (6th ed.). New York : Routledge. 

Edwards, J. (2019). Copywriting Secrets: How Everyone Can Use The Power Of 

Words To Get More Clicks, Sales and Profits . . . No Matter What You Sell Or 

Who You Sell It To! Author Academy Elite. 

Hawkins, D. I., & Mothersbaugh, D. L. (2017). Consumer Behavior: Building 

Marketing Strategy. New York : McGraw-Hill Companies. 

Huotari, L., & Ulkuniemi, P. (2015). Analysis of Content Creation in Social Media 

by B2B Companies. Journal of Business & Industrial Marketing, 30(6), 761–

770. https://doi.org/10.1108/JBIM-05-2013-0118 

Isroissholikhah, W. O. (2022). Efektivitas Content Creator Dalam Strategi Promosi 

Di Era Digital. Sibatik Journal, 2(1), 121–128. 

Iyonda, M., & Yamit, Z. (2023). Pengaruh Kualitas Layanan terhadap Daya Saing 

dan Kepuasan Pelanggan pada Biro Jasa Perjalanan M Trans Wonosobo. 

Selekta Manajemen: Jurnal Mahasiswa Bisnis & Manajemen, 2(1), 169–177. 

Lestari, K. D., Agustini, K., & Sugihartini, N. (2019). Pengembangan Modul Ajar 

Storyboard Berbasis Project Based Learning Untuk Siswa Kelas XI 

Multimedia Di SMK TI Bali Global Singaraja. Kumpulan Artikel Mahasiswa 

Pendidikan Teknik Informatika (KARMAPATI), 8(2), 309–318. 

Lutfiah, Z., & Ridwan, T. (2023). Peran Content Creator Dalam Membangun Bisnis 



 

Aktivitas Content Creator…, Vanessa Fortuna, Universitas Multimedia Nusantara 

 

Startup Pada RM Inkubasi di RM Synergy. Current Research in Education: 

Conference Series Journal, 2(1), 1–7. 

Mulyansyah, G. T., & Sulistyowati, R. (2021). Pengaruh Digital Marketing 

Berbasis Sosial Media Terhadap Keputusan Pembelian Kuliner Di Kawasan 

G-Walk Surabaya. Jurnal Pendidikan Tata Niaga, 9(1), 1097–1103. 

PT Aerotrans. (n.d.). Profil PT Aerotrans Services Indonesia. PT Aerotrans 

[Online]. https://doi.org/https://www.aerotrans.co.id/profile/about-us 

Rahmasari, H., & Lutfie, H. (2020). Efektivitas Pemasaran Media Sosial Instagram 

Terhadap Brand Awareness Pada Aplikasi Edulogy Di Bandung Tahun 2019. 

E-Proceeding of Applied Science, 6(1), 14–19. 

Santoso, D., & Riyanto, K. (2023). Pengaruh Brand Image, Content Creator, dan 

Social Media Terhadap Keputusan Pembelian. ARBITRASE: Journal of 

Economics and Accounting, 4(1), 13–17. 

https://doi.org/10.47065/arbitrase.v4i1.1092 

Schaefer, J. W. (2018). Content Marketing: Essential Guide to Learn Step-by-Step 

the Best Content Marketing Strategies to Attract your Audience and Boost 

Your Business. E.C. Publishing via PublishDrive. 

  

 

 

 

 

 

 

 

 

 

 

 


