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AKTIVITAS MARKETING COMMUNICATION INTERN DI 

PT PANCA TERANG ABADI  

 (Gerland Gerald) 

ABSTRAK 
 

Perkembangan teknologi sudah menjadi suatu hal yang sering terjadi di kehidupan 
kita zaman sekarang. Contohnya adalah internet. Di mana khalayak bisa mencari 
segala informasi, hiburan, produk, dll dengan hanya mencarinya di internet 
sekarang. Tentunya perusahaan-perusahaan dan bisnis juga akan menggunakan 
perkembangan ini, khususnya di bidang Marketing. Saat ini penulis melakukan 
praktik kerja magang di PT Panca Terang Abadi dan bergabung ke dalam divisi 
Marketing Communication. Selama proses kerja magang penulis terlibat sebagai 
Marketing Communication Intern. Tujuan utama dari praktik kerja magang ini 
adalah Mengimplementasikan beberapa mata kuliah yang sudah pernah dipelajari 
di kampus. Aktivitas kerja magang dimulai dari 19 Februari 2024 dan berakhir pada 
19 Juni 2024 dengan total jam kerja 640 jam untuk memenuhi persyaratan kerja 
magang. Selama proses praktik kerja magang, penulis bertanggung jawab sebagai 
Person in Charge dan Manager untuk instagram dua proyek dari PT Panca Terang 
Abadi yaitu Graha Sentosa Memorial Park (GS) dan Rumah Duka Sentosa (RDS) 
dan juga bertanggung jawab untuk support semua kebutuhan Marketing 
Communication PT Panca Terang Abadi.  

 
Kata kunci: Marketing, PT Panca Terang Abadi, Marketing Communication 
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INTERN MARKETING COMMUNICATION ACTIVITIES AT 
PT PANCA TERANG ABADI  

 
(Gerland Gerald) 

 

ABSTRACT (English) 
 

Technological developments have become something that often occurs in our 
lives today. An example is the internet. Where audiences can look for all 
information, entertainment, products, etc. by just searching on the internet 
now. Of course, companies and businesses will also use this development, 
especially in the marketing sector. Currently the author is doing an internship 
at PT Panca Terang Abadi and joining the Marketing Communication 
division. During the internship process the author was involved as a 
Marketing Communication Intern. The main aim of this internship is to 
implement several courses that have been studied on campus. Internship work 
activities start from February 19 2024 and end on June 19 2024 with a total 
of 640 hours of work to fulfill the internship work requirements. During the 
internship process, the author was responsible as Person in Charge and 
Manager for Instagram for two projects from PT Panca Terang Abadi, 
namely Graha Sentosa Memorial Park (GS) and Rumah Duka Sentosa (RDS) 
and was also responsible for supporting all Marketing Communication needs 
of PT Five Eternal Lights. 
 
Keywords: Marketing, PT Panca Terang Abadi, Marketing Communication 
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