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ABSTRAK 

 
Jumlah Rumah Duka di DKI Jakarta hanya ada 15 dan jumlah Pemakaman 
sebanyak 56. maka kebutuhan rumah duka dan pemakaman di DKI Jakarta 
bisa dikatakan masih sangat besar.Berdasarkan statistic bulanan dinas 
kependudukan dan pencatatan sipil prov DKI Jakarta pada tahun 2023, 
tercatat adanya total kematian sejumlah 92,379 ribu total kematian. Digital 
Marketing merupakan aplikasi dari internet dan berhubungan dengan 
teknologi digital didalamnya berhubungan dengan komunikasi tradisional 
untuk mencapai tujuan pemasaran. Kampanye #TogetherwithGS dan 
#TogetherwithRDS bertujuan untuk meningkatkan awareness khalayak 
tentang Graha Sentosa Memorial Park dan Rumah Duka Sentosa. Kampanye 
ini akan diadakan di media sosial yaitu Instagram @graha.sentosa dan 
@rumahdukasentosa. Kampanye ini diakukan dalam kurun waktu 4 bulan 
yang dimulai dari tanggal 19 Februari 2024 – 19 Juni 2024. Hasil kampanye 
digital #PurrfectNutrition meliputi 18 konten Instagram Feeds, 6 konten 
Instagram Reels, dan 35 konten Instagram Story. Jumlah angka accounts 
engaged sebesar 1041 untuk Instagram @graha.sentosa dan 1121 untuk 
Instagram @rumahdukasentosa. 

 
Kata kunci: Digital Marketing, Kedukaan, Kematian, #TogetherwithGS, 
#TogetherwithRDS 
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DESIGNING A DIGITAL CAMPAIGN FOR GRAHA 
SENTOSA MEMORIAL PARK AND SENTOSA FUNERAL 

HOME IN AN EFFORT TO INCREASE BRAND AWARENESS 
 

(Gerland Gerald) 
 

ABSTRACT (English) 
 

The number of funeral homes in DKI Jakarta is only 15 and the number of 
cemeteries is 56. So the need for funeral homes and cemeteries in DKI Jakarta 
can be said to still be very large. Based on the monthly statistics of the DKI 
Jakarta Provincial Population and Civil Registration Service in 2023, a total 
number of deaths were recorded. 92,379 thousand total deaths. Digital 
Marketing is an application of the internet and is related to digital technology 
which includes traditional communication to achieve marketing goals. The 
#TogetherwithGS and #TogetherwithRDS campaigns aim to increase public 
awareness about Graha Sentosa Memorial Park and Sentosa Funeral Home. 
This campaign will be held on social media, namely Instagram 
@graha.sentosa and @rumahdukasentosa. This campaign was carried out 
over a period of 4 months starting from 19 February 2024 – 19 June 2024. 
The results of the #PurrfectNutrition digital campaign include 18 Instagram 
Feeds content, 6 Instagram Reels content, and 35 Instagram Story content. 
The number of accounts involved was 1041 for Instagram @graha.sentosa 
and 1121 for Instagram @rumahdukasentosa. 

 
Keywords: Death, Digital Marketing, Grief, #TogetherwithGS, 

#TogetherwithRDS 
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