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AKTIVITAS SOCIAL MEDIA MARKETING SALES
INTERNSHIP PADA PT. ARYA NOBLE (DERMIES,

NATURALLY SPEAKING, & HAIROIC
(Jerryvio Rustianto)

ABSTRAK

Industri kosmetika Indonesia mengalami pertumbuhan yang signifikan pada
tahun 2023. Peningkatan industri kosmetika ini diikuti dengan
perkembangan internet yang memberikan dampak besar pada cara pandang,
pola pikir, dan pola kehidupan masyarakat di era globalisasi. Perkembangan
internet telah mendorong perubahan perilaku masyarakat Indonesia, di
mana fenomena belanja online semakin populer dan terus berkembang. Hal
ini telah mendorong para pengusaha untuk menciptakan inovasi baru
dengan memanfaatkan internet dalam kegiatan bisnis elektronik (e-bisnis)
atau e-commerce. Adaptasi industri kosmetika di Indonesia terhadap
perkembangan teknologi digital dan perubahan perilaku konsumen ini dapat
dianalisis melalui konsep quantitative research in digital media. Metode ini
dapat digunakan untuk menganalisis data-data terkait preferensi dan
perilaku konsumen. Selain itu, strategi sales promotion juga menjadi
penting bagi perusahaan untuk menarik minat konsumen, meningkatkan
visibilitas, dan mendorong penjualan produk secara online. Fenomena
pertumbuhan industri kosmetika dan perubahan perilaku konsumen di
Indonesia menunjukkan bahwa sektor ini terus beradaptasi dengan
dinamika pasar dan tuntutan konsumen di era digital saat ini. Inovasi dan
strategi pemasaran yang memanfaatkan teknologi digital menjadi kunci
keberhasilan bagi perusahaan-perusahaan di industri kosmetika untuk dapat
bersaing dan bertahan dalam pasar yang semakin kompetitif. PT Arya
Noble merupakan salah satu industri yang bergerak di bidang kosmetika.
Dermies, naturally speaking, dan hairoic merupakan sebagian produk yang
terdapat di PT Arya Noble dan bergerak di bidang kosmetika.

Kata kunci: PT Arya Noble, Dermies, Naturally speaking, Hairoic,
Quantitative research in digital media, Sales promotion, E- commerce.
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SOCIAL MEDIA MARKETING SALES INTERNSHIP
ACTIVITIES AT PT. ARYA NOBLE (DERMIES, NATURALLY

SPEAKING, & HAIROIC)
(Jerryvio Rustianto)

ABSTRACT

The Indonesian cosmetics industry experienced significant growth in 2023.
This growth was followed by the development of the internet, which had a
major impact on the perspectives, mindsets, and lifestyles of the Indonesian
people in the era of globalization. The growth of the internet has driven
changes in Indonesian consumer behavior, where online shopping has
become increasingly popular and continues to evolve. This has encouraged
entrepreneurs to create new innovations by utilizing the internet in
electronic business (e-business) or e-commerce activities. The adaptation of
the Indonesian cosmetics industry to the development of digital technology
and changes in consumer behavior can be analyzed through the concept of
quantitative research in digital media. This method can be used to analyze
data related to consumer preferences and behavior. In addition, sales
promotion strategies also become important for companies to attract
consumer interest, increase visibility, and drive online product sales. The
phenomenon of growth in the cosmetics industry and changes in consumer
behavior in Indonesia indicate that this sector continues to adapt to market
dynamics and consumer demands in the current digital era. Innovation and
marketing strategies that utilize digital technology are the key to success for
companies in the cosmetics industry to be able to compete and survive in an
increasingly competitive market. PT Arya Noble is one of the companies
operating in the cosmetics industry, with products such as Dermies,

Naturally Speaking, and Hairoic.

Keywords: Arya Noble company, Dermies, Naturally speaking, Hairoic,

Quantitative research in digital media, Sales promotion, E- commerce.
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