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KEGIATAN CUSTOMER ENGAGEMENT STRATEGIST INTERN PADA 
E-COMMERCE RUPARUPA 

 
 Tirza Rephaelica Rambitan 

 
ABSTRAK 

 

Semakin berkembangnya aktivitas jual beli dengan adanya pengaruh besar 
dari kemajuan teknologi yang menciptakan banyaknya aktivitas transaksional 
secara daring. Kerja magang ini dilaksanakan dengan tujuan dikarenakan pemagang 
memiliki ketertarikan untuk mempelajari mengenai industry e-commerce terutama 
pada penyampaian komunikasi melalui push notification dan email marketing. 
Pemagang memilih ruparupa sebab perusahaan tersebut merupakan salah satu e-
commerce lokal yang menggunakan konsep omnichannel serta menghadirkan 
layanan Store Pick Up Services (STOPS). Pemagang memilih posisi sebagai 
Customer Engagement Strategist yang memiliki tanggung jawab atas saluran-
saluran komunikasi own-channel ruparupa (PT. Omni Digitama Internusa) seperti 
push notification, email marketing, pop-up banner, dan flow automation. Konsep 
yang diangkat dalam laporan magang ini adalah konsep Customer Relationship 
Management (CRM). Kendala utama pemagang saat menjalankan proses kerja 
magang adalah terdapat kurangnya evaluasi secara rutin mengenai pekerjaan yang 
ditugaskan kepada pemagang. Kesimpulan yang didapatkan setelah pemagang 
menjalankan aktivitas magang selama 640 jam, adalah bahwa memahami data 
traffic yang masuk ke dalam website maupun aplikasi dan penulisan copywriting 
yang menarik merupakan salah satu hal terpenting dalam menentukan materi 
komunikasi yang ingin disampaikan kepada pelanggan sebuah e-commerce. 
 
Kata kunci: e-commerce, customer engagement strategist, ruparupa 
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CUSTOMER ENGAGEMENT STRATEGIST (INTERN) 
ACTIVITY AT RUPARUPA E-COMMERCE 

 
 Tirza Rephaelica Rambitan 

 
ABSTRACT 

 

Due to the increasing development of buying and selling activities due to 
the great influence of technological advances which have created many online 
transactional activities. Choosing to intern at ruparupa was to fulfil the purpose of 
the interest in learning about the e-commerce industry, especially the 
communication method that digital businesses use in delivering messages to their 
audience via communication channels such as push notifications and email 
marketing. The decision to intern at ruparupa was because the company itself is 
one of Indonesia’s many e-commerce that applied the omnichannel concept and 
provides a Store Pick Up Services (STOPS) experience. As a Customer Engagement 
Strategist Intern, the author was responsible for helping the team create 
communication materials that will be published on ruparupa’ s own channels such 
as push notifications, email marketing, pop-up banners, and flow automation. This 
internship report used the Customer Relationship Management (CRM) concept. 
The main obstacle throughout the internship process was the lack of being given 
regular evaluations by the field supervisor regarding the work assigned to the 
author. After 640 hours carrying out this internship, the conclusion found is that 
understanding traffic data and writing convincing copywriting is significant in 
determining as well as writing communication materials to be delivered to e-
commerce audience. 

 
Keywords: e-commerce, customer engagement strategist intern, ruparupa  
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