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Aleka Radhia 

 

ABSTRAK 

 

Laporan magang berikut ini, berfokus pada peranan Multimedia Nusantara Polytechnic 

dalam mendukung dan membangun pendikikan vokasi yang berada di Indonesia. Pada 

umumnya masih banyak masyarakat diluar sana yang belum memiliki pemahaman cukup 

terkait pendidikan vokasi di Indonesia, salah satunya Multimedia Nusantara Polytechnic. 

Masyarakat kerap berpikiran bahwa pendidikan vokasi memiliki gengsi yang lebih rendah 

daripada universitas, perbedaan diantara keduanya sering disimpulkan berdasarkan peranan 

yang tidak selaras. Hal berikut membuat perguruan tinggi swasta politeknik sering dijadikan 

sebagai opis kedua jika mahasiwa tidak diterima di universitas perguruan tinggi negeri. Jika 

dilihat berdasarkan konsep edukasi, politeknik memiliki peranan tersendiri yang tidak kalah 

penting, berupa sarjana ilmu terapan yang langsung di implementasikan untuk turun ke 

lapangan kerja industri. Dengan memberikan gambaran yang lebih luas mengenai ilmu 

terapan, masyarakat dapat menyadari bahwa kelulusan politeknik mampu mengurangi 

tingkat pengangguran di Indonesia, dengan prospek kerja yang luas layaknya politeknik di 

luar negeri seperti di Australia dan Jerman, politeknik terhubung dengan banyak dunia 

industri. Maka dari itu, dalam upaya pengedukasian dan mengubah stigma negatif 

mengenai pendidikan vokasi, institusi perguruan tinggi swasta politeknik memerlukan 

upaya yang intensif agar mampu mendukung dan membangun pemahaman masyarakat, 

khususnya mahasiswa SMA/SMK, terkait sistem pendidikan vokasi di Indonesia. Sebagai 

mahasiswa intern yang memiliki posisi sebagai content creative dalam divisi public 

relations, penulis terlibat dalam kegiatan publikasi yang berfokus pada proses content 

planning, content production, copywriting, talent speaker, liputan hingga education fair. 

Dengan demikian, publikasi yang dilakukan berdasarkan strategi komunikasi public 

relation dapat menginformasikan brand identity, membangun brand awareness serta citra 

Multimedia Nusantara Polytechnic. 

Kata kunci: Multimedia Nusantara Polytechnic, Pendidikan Vokasi, Komunikasi Public 

Relation 
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Aleka Radhia 

 

 
ABSTRACT 

 

The following internship report focuses on the role of Multimedia Nusantara Polytechnic 

in supporting and developing vocational education in Indonesia. In general, there are still 

many people out there who do not have sufficient understanding regarding vocational 

education in Indonesia, one of which is the Multimedia Nusantara Polytechnic. People 

often think that vocational education has lower prestige than universities, the difference 

between the two is often concluded based on incompatible roles. This is why private 

universities are often used as a second opinion if students are not accepted at state 

universities. If we look at it based on the concept of education, polytechnics have their 

own role which is no less important, in the form of a degree in applied science which is 

directly implemented to enter the employment industry. By providing a broader picture of 

applied sciences, the public can realize that polytechnic permits can reduce poverty levels 

in Indonesia, because they have job prospects like polytechnics abroad such as in 

Australia and Germany, which are connected to many of the industrial world. Therefore, 

in an effort to change the negative stigma regarding private universities, educational 

institutions need intensive efforts to support and build public understanding, especially 

high school/vocational school students, regarding the vocational education system in 

Indonesia. As an intern student who has a position as a content creator in the public 

relations division, the author is involved in publication activities that focus on the process 

of content planning, content production, copywriting, talent speakers, coverage and 

educational exhibitions. Thus, publications carried out based on a public relations 

communication strategy can inform brand identity, build brand awareness and the image 

of Multimedia Nusantara Polytechnic. 

 

 

Keywords: Multimedia Nusantara Polytechnic, Vocational Education, Public Relation 

Communication 
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