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AKTIVITAS CORPORATE COMMUNICATION DI
PT.AEROWISATA GARUDA INDONESIA GROUP

Diva Zahra Azarine

ABSTRAK

Corporate communication menjadi pilar penting dalam menjalankan
bisnis dalam Perusahaan. Bahkan di kehidupan sehari — hari komunikasi
adalah hal yang menjadi dasar utama penting, dalam bersosialisasi. Sama
halnya dengan corporate communication, secara umum definisi Corporate
communication adalah suatu penyampaian pesan-pesan yang konsisten dan
efektif kepada berbagai pemangku kepentingan (stakeholders) perusahaan
seperti karyawan, pelanggan, investor, media, dan masyarakat umum.
Perusahaan perlu memperkenalkan identitas produk maupun jasa agar
dikenal orang lain dan dipilih untuk dikonsumsi. Sama dengan individu,
perusahaan perlu membangun citra maupun reputasi agar dapat
mempertahankan kelangsungan hidup ditengah persaingan bisnis yang
ketat. Aktivitas dalam corporate communication meliputi pengelolaan
merek, reputasi, dan citra perusahaan, serta penyampaian informasi
mengenai visi, misi, nilai-nilai Perusahaan. Menurut Michael B. Goodman
(Goodman, 2017), seorang profesor di Baruch College, City University of
New York, corporate communication adalah "fungsi strategis yang
menggunakan alat-alat komunikasi untuk membangun dan memelihara
hubungan baik dengan pemangku kepentingan eksternal dan internal, serta
untuk memfasilitasi pertukaran informasi dan pemahaman yang efektif di

seluruh organisasi."”

Kata kunci : Komunikasi perusahaan, citra, pengolahan merek, media,

stakeholders
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CORPORATE COMMUNICATION ACTIVITIES AT PT.
AEROWISATA GARUDA INDONESIA GROUP

Diva Zahra Azarine

ABSTRACT

Corporate communication becomes an important pillar in running a business
within a company. Even in everyday life, communication is a fundamental
and essential aspect of socializing. Similarly, corporate communication, in
general, is defined as the consistent and effective delivery of messages to
various company stakeholders such as employees, customers, investors,
media, and the general public. Companies need to introduce the identity of
their products or services to be recognized and chosen by others for
consumption. Just like individuals, companies need to build an image or
reputation to sustain themselves amid tight business competition. Activities
in corporate communication include brand management, reputation, and
corporate image, as well as conveying information about the company's
vision, mission, and values. According to Michael B. Goodman (Goodman,
2017), a professor at Baruch College, City University of New York, corporate
communication Is "a strategic function that uses communication tools to build
and maintain good relationships with external and internal stakeholders and
to facilitate the exchange of information and effective understanding
throughout the organization."

Keywords: Corporate communication, image, brand management, media,
stakeholders
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