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PERAN SOCIAL MEDIA INTERN PADA DIVISI DIGITAL
MARKETING COMMUNICATION DI OLIVER AGENCY

Ado Sutanto

ABSTRAK

Kemajuan teknologi saat ini mendorong perubahan perilaku konsumen dalam
mencari informasi mengenai produk yang mereka butuhkan. Perubahan perilaku
ini ditandai dengan penggunaan social media oleh konsumen dalam mencari
informasi. Oleh sebab itu, perusahaan-perusahaan memanfaatkan fenomena
tersebut dengan menjalankan aktivitas social media marketing. Dalam
menjalankan aktivitas social media marketing-nya, biasanya perusahaan
menggunakan biro pemasaran tradisional atau in-house agency. Salah satu
perusahaan FMCG (Fast Moving Consumer Goods) yang menggunakan in-house
agency adalah Unilever. Unilever bekerja sama dengan OLIVER Agency,
menghasilkan Unilever Studio. Selama 4 bulan menjalankan kegiatan magangnya
sebagai Social Media Intern di Unilever Studio, penulis menerapkan tahapan 5
dari 8 content marketing (Kotler, Kartawijaya, & Setiawan, MARKETING 4.0:
Moving from Traditional to Digital, 2017) serta konsep Social Media & Mobile
Marketing, Creative Media Production, dan Effective Persuasive Communication
yang penulis pelajari selama masa perkuliahan.

Kata kunci: In-house Agency, Unilever Studio, Social Media Marketing, Content
Marketing
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THE ROLE OF SOCIAL MEDIA INTERN IN DIGITAL
MARKETING COMMUNICATION DIVISION AT OLIVER
AGENCY

Ado Sutanto

ABSTRACT

Current technological advancements are driving changes in consumer behavior in
searching for information about the products they need. This behavioral change is
marked by consumers using social media to find information. Therefore,
companies are leveraging this phenomenon by engaging in social media
marketing activities. Typically, companies conduct their social media marketing
activities using traditional marketing agencies or in-house agencies. One of the
FMCG (Fast Moving Consumer Goods) companies that uses an in-house agency
is Unilever. Unilever collaborates with OLIVER Agency, resulting Unilever
Studio. During a four-month internship as a Social Media Intern at Unilever
Studio, the author applied five of the eight stages of content marketing (Kotler,
Kartajaya, & Setiawan, MARKETING 4.0: Moving from Traditional to Digital,
2017), as well as the concepts of Social Media & Mobile Marketing, Creative
Media Production, and Effective Persuasive Communication that were studied
during college.

Keywords: In-house Agency, Unilever Studio, Social Media Marketing, Content
Markeing
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