DAFTAR PUSTAKA

AdvertisingIndonesia.id. (2017, July 21). Suramnya Perusahaan Periklanan

Indonesia.

Clow, K., & Baack, D. (2015). Integrated Advertising, Promotion, and Marketing
Communications (7th ed.). Pearson.

Dunlap-Fowler, W. (2020, May 9). Part IV: Cultural Insights vs. Multicultural

Insights. Medium.Com.

Kelley, L., & Jugenheimer, D. (2006). Advertising Account Planning: A Practical
Guide. M.E. Sharpe.

Kelly, L. D., Jugenheimer, D. W., & Bartel Sheehan, K. (2015). Advertising Media
Planning. Routledge. https://doi.org/10.4324/9781315706696

Khan, F. (2022, July 5). Consumer tension is a brand’s best friend. Silainsights.

Kocek, C. (2013). The Practical Pocket Guide to Account Planning (L. Zagorski &
R. Pollock, Eds.). Yellow Bird Press.

KOMINFO. (2023, May 26). Memenuhi Layanan Digital hingga Pelosok.
Kotler, P., & Armstrong, G. (2016). Principles of Marketing. Pearson.

Malhotra, N. K., & Birks, D. F. (2006). Marketing research : an applied approach.
Financial Times/Prentice Hall.

Moleong. (2018). Metodolofi Penelitian Kualitatif / Penulis, Prof. DR. Lexy,J.
Moleong, M.A.

Moriarty, S., Mitchell, N., & Wells, W. (2015). Advertising & IMC : Principles and
practice (10th ed.). Pearson Education Limited.

Perdana, A. (2023, February 16). Dapatkan Minat Investor untuk Pendanaan Bisnis
dengan Membuat Pitch Deck. Glints.

41

Peran Strategic Planner di Future Creative Network (Finch Agency), Clifford Aaron Darmawan, Universitas
Multimedia Nusantara



