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ABSTRAK 
 

Bisnis kuliner merupakan bidang bisnis waralaba yang paling mendominasi di 

Indonesia. PT Foods Beverages Indonesia merupakan salah satu perusahaan yang 

juga berada di bisnis waralaba kuliner. Banyaknya bisnis waralaba kuliner di 

Indonesia membuat PT Foods Beverages Indonesia harus terus mengeluarkan 

produk makanan dan minuman serta kegiatan menyenangkan yang diminati oleh 

masyarakat. Saat ini PT Foods Beverages telah memiliki 5 bisnis waralaba di 

bidang kuliner yang mencakup 3 brand makanan dan 2 brand minuman. Go! Go! 

Curry, Gindaco, Cupbop, Chatime, dan Chatime Atealier merupakan brand 

makanan dan minuman dari PT Foods Beverages Indonesia yang saat ini memiliki 

total lebih dari 500 outlet di Indonesia. Penulis berkesempatan untuk melakukan 

praktik magang di PT Foods Beverages Indonesia sebagai Brand Executive Intern. 

Tugas utama penulis yaitu untuk menjalankan kegiatan Chatime Goes to School 

untuk meningkatkan brand awareness, memasang materi promosi, serta mengurus 

keperluan administrasi marketing di PT Foods Beverages Indonesia. Selama 

praktiknya, penulis menerapkan pemahaman yang didapat dari konsep marketing 

communications. Dengan adanya pemahaman tersebut, penulis dapat menjalankan 

kegiatan Chatime Goes to School yang juga berhubungan dengan mata kuliah 

Communication for Sustainable Development serta mampu menyiapkan materi 

promosi yang sesuai dengan target market. 

 
Kata kunci: Brand Awareness, Communication for Sustainable, Brand Executive. 
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THE ROLE OF BRAND EXECUTIVE INTERN AT PT FOODS 
BEVERAGES INDONESIA 

 
Jovelin 

 

ABTRACT 
 

Culinary business has been the most dominant franchising sector in Indonesia. PT 

Foods Beverages Indonesia is one of the companies operating in the culinary 

franchising industry. The proliferation of culinary franchising businesses in 

Indonesia requires PT Foods Beverages Indonesia to consistently introduce food 

and beverage products along with engaging activities tailored to the preferences of 

the populace. PT Foods Beverages has established 5 culinary franchise businesses 

consist of 3 food brands and 2 beverage brands. Go! Go! Curry, Gindaco, Cupbop, 

Chatime, and Chatime Atealier are the food and beverage brands under PT Foods 

Beverages Indonesia, collectively boasting over 500 outlets across Indonesia. The 

author's main task is to carry out Chatime Goes to School activities to increase 

brand awareness, install promotional materials, and take care of marketing 

administration needs at PT Foods Beverages Indonesia. During practice, the 

author applies the understanding gained from marketing communication concepts. 

With this understanding, the author can carry out Chatime Goes to School activities 

which are also related to the Communication for Sustainable Development course 

and is able to prepare promotional materials that suit the target market. 

 

Kata kunci: Brand Awareness, Communication for Sustainable, Brand Executive. 
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