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PERAN SOCIAL MEDIA INTERN DI UNILEVER STUDIO  

 (PT. OLIVER PEMASARAN INDONESIA) 

Kathrine  

ABSTRAK 

 

In-house agency Unilever Studio bagian dari PT. Oliver Pemasaran Indonesia 
merupakan agensi periklanan PT Unilever Indonesia Tbk. Pemasaran media social 
sediri merupakan strategi yang dipakai Unilever Studio dalam memasarkan 
produknya. Pemagang bekerja sebagai social media intern dan melakukan proses 
kerja magang di Unilever Studio dengan mengimplimentasikan konsep aktivitas 
media sosial menurut Quesenberry (2019), yaitu content development, strategy 
development, posting content, listening/monitoring, measurement, dan responding 
to fans. Pekerjaan yang dilakukan pemagang termasuk content development yang 
meilputi content planning dan content execution, posting content, measurement, 
dan listening/monitoring. Setelah melakukan aktivitas magang selama lebih dari 
640 jam, pemagang mendapat kesimpulan bahwa teori yang dipelajari selama 
perkuliah bermanfaat saat praktik kerja magang. Pemagang juga mempelajari 
banyak soft skills dan hard skills yang berharga untuk karier pemagang di bidang 
media sosial.  
 

Kata kunci: social media, in-house agency, Unilever Studio   
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THE ROLE OF SOCIAL MEDIA INTERN AT UNILEVER 

STUDIO  (PT. OLIVER MARKETING INDONESIA)  

Kathrine  

ABSTRACT 

 

In-house agency Unilever Studio is part of PT Oliver Marketing Indonesia, an 
advertising agency of PT Unilever Indonesia Tbk. Social media marketing itself is 
a strategy used by Unilever Studio in marketing its products. Intern works as a 
social media intern and carries out the internship process at Unilever Studio by 
implementing the concept of social media activities according to Quesenberry 
(2019), namely content development, strategy development, posting content, 
listening/monitoring, measurement, and responding to fans. The work done by the 
intern includes content development which includes content planning and content 
execution, content posting, measurement, and listening/monitoring. After 
conducting internship activities for more than 640 hours, the intern concluded that 
the theories learned during college were useful during internship work practices. 
The intern also learned many soft skills and hard skills that are valuable for the 
intern's career in the field of social media. 

Keywords: social media, in-house agency, Unilever Studio   
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