
Aktivitas Event Marketing…, Angelica Koeswanto, Universitas Multimedia Nusantara 
1 

 
32 

DAFTAR PUSTAKA 
 
 

Badan Pusat Statistik. (2023). Food and Beverage Service Activities Statistics 

2022.Diakses dari 

https://www.bps.go.id/en/publication/2023/12/22/1f688af1ba26ff02e07679ac/c 

Bilgihan, A., Seo, S., & Choi, J. (2018). Identifying restaurant satisfiers and 

dissatisfiers: Suggestions from online reviews. Journal of Hospitality Marketing & 

Management, 27(5), 601-625. 

Courtland L. Bovee & Thill, J. V. (2018). Business Communication Today (14th 

ed.). Pearson. 

Cruwys, T., Bevelander, K. E., & Hermans, R. C. (2015). Social modeling of 

eating: A review of when and why social influence affects food intake and choice. 

Appetite, 86, 3-18. 

Dsouza, D., & Sharma, D. (2021). Online food delivery portals during COVID-19 

times: an analysis of changing consumer behavior and expectations. International 

Journal of Innovation Science, 13(2), 218-232. 

Janeta, A., & Santoso, S. O. (2018). Faktor-faktor yang mempengaruhi pemilihan 

makanan pada remaja di Surabaya. Jurnal Hospitality dan Manajemen Jasa, 6(1). 

Lutfi, M. (2023). Effective Internship Programs: Strategies for Integrating Interns 

into the Workplace. Business Press. 

Mangifera, L., & Mawardi, W. (2022, March). Digital Transformation and Its 

Impact on Financial Performance: in the Food and Beverage Small Business 

Sector. In International Conference of Business and Social Sciences (pp. 49-61). 

McQuail, D., Deuze, M., & Duffy, B. (2015). Organizational Communication 

Theory: A Comprehensive Introduction. Publisher Name. 

http://www.bps.go.id/en/publication/2023/12/22/1f688af1ba26ff02e07679ac/c


Aktivitas Event Marketing…, Angelica Koeswanto, Universitas Multimedia Nusantara 
1 

 
33 

 
Roman, S., Sánchez-Siles, L. M., & Siegrist, M. (2017). The importance of food 

naturalness for consumers: Results of a systematic review. Trends in food science 

& technology, 67, 44-57. 

Smith, P., & Zook, Z. (2015). Marketing Communications: Integrating Offline 

and Online with Social Media. Kogan Page Publishers. 

Sari, A. N (2022, Oktober). Kondisi Industri Pengolahan Makanan dan Minuman 

di Indonesia. Kementerian Keuangan Republik Indonesia 

https://www.djkn.kemenkeu.go.id/kanwil-suluttenggomalut/baca-artikel/15588/ 

Uthaisar, S. (2021). Online Information Search Behaviour in Restaurant Selection 

Making (Doctoral dissertation, University of Surrey). 

http://www.djkn.kemenkeu.go.id/kanwil-suluttenggomalut/baca-artikel/15588/

