DAFTAR PUSTAKA

Andrews, J. C., & Shimp, T. A. (2018). Integrated Marketing Communications.

Anisa, C., & Rahmatullah, R. (2020). Visi Dan Misi Menurut Fred R. David
Perspektif Pendidikan Islam. Journal EVALUASI, 4(1), 70.
https://doi.org/10.32478/evaluasi.v4il.356

Astuti, W. D., & Kaligis, R. A. W. (2004). Pengaruh Promosi Buku Penerbit
Mediakita Di Instagram Terhadap Proses Keputusan Pembelian Generasi Z.
Jurnal ILMU KOMUNIKASI, 18(1), 19-34.
https://doi.org/10.24002/jik.v18i1.2955

Damarjati, I. H. (2014). THE INFLUENCE OF INTEGRATED MARKETING
COMMUNICATION ( IMC ) ON BRAND EQUITY AND PURCHASE
DECISION ( Survey on Indosat-M3 customers among members of Unit
Aktivitas Band Universitas Brawijaya class of 2014 ). 34(1), 29-37.

Darmawan. (2020). Peran Content Creator dalam Membentuk Brand Image Dapur
Fizzul Jombang. Seminar Peningkatan Sitasi Internasional, 1(1).

https://conference.untag-sby.ac.id/

Fauzi, A. Z., Brilianti, D. F., & Kamal, B. (2021). Peningkatan Kemampuan
Berbicara Mahasiswa Menggunakan Teknik Voice Over. JAMU : Jurnal
Abdi Masyarakat UMUS, 2(01), 21-26.
https://doi.org/10.46772/jamu.v1i02.482

Fill, C., & Turnbull, S. (2019). Marketing Communication. Pearson.
https://www.google.co.id/books/edition/Marketing_Communications/6oyfD
WAAQBAJ?hl=en&gbpv=0

Ginting, K. L., & Banowo, E. (1999). MAHASISWA. 81-88.

Herdiyani, S., Safa’atul Barkah, C., Auliana, L., & Sukoco, I. (2022). Peranan
Media Sosial Dalam Mengembangkan Suatu Bisnis: Literature Review.

Jurnal Administrasi Bisnis, 18(2), 103-121.

64
Aktivitas Marketing Communication..., Anggelyta Nathalya, Universitas Multimedia Nusantara



https://doi.org/10.26593/jab.v18i2.5878.103-121

Octavia Isroissholikhah, W. (2022). Efektivitas Content Creator Dalam Strategi
Promosi Di Era Digital. SIBATIK JOURNAL: Jurnal limiah Bidang Sosial,
Ekonomi, Budaya, Teknologi, Dan Pendidikan, 2(1), 121-128.
https://doi.org/10.54443/sibatik.v2i1.507

Pickton, D., & Broderick, A. (n.d.). Communications second edition.

Putri, R. R., Andrian, B., Hafizah, E., Utimadini, N. J., & Bengkulu, U. (2022).
Marketing Communication Strategy of the Rice Bowl Products in Pontianak
City. 3(20), 54-62.

Studi, A., & Napak, I. (2022). Buana komunikasi. 83-93.

Widiatmika, P. H., & Darma, G. S. (2018). Good Corporate Governance, Job
Motivation, Organization Culture Which Impact Company Financial

Performance. Jurnal Mananjemen Dan Bisnis, 15(3), 82—99.

Wijoyo, H., Cahyono, Y., Ariyanto, A., & Wongso, F. (2020). Digital Economy

dan Pemasaran Era New Normal. In Insan Cendekia Mandiri.

65
Aktivitas Marketing Communication..., Anggelyta Nathalya, Universitas Multimedia Nusantara



