
45 

Peran Social Media…, Marvella Angelica, Universitas Multimedia Nusantara 

 

 

DAFTAR PUSTAKA 

Amalia, I., & Yuliani Rachma Putri, S.Ip., M. (2020). Pengaruh Media Sosial 

Instagram @Maybelline Terhadap Brand Awareness Produk Kosmetik 

Maybelline. 7(2), 4705–4715. Diambil dari Amalia, I., & Yuliani Rachma 

Putri, S.Ip., M. (2020). Pengaruh Media Sosial Instagram @Maybelline 

Terhadap Brand Awareness Produk Kosmetik Maybelline. 7(2), 4705–

4715. - Penelusuran Google 

Annur, C. M. (2023). Indonesia Punya Pengguna TikTok Terbanyak ke-2 di Dunia. 

Katadata.co.id. Indonesia Punya Pengguna TikTok Terbanyak ke-2 di 

Dunia (katadata.co.id) 

Bening, B., & Kurniawati, L. (2019). The Influence of Content Marketing toward 

the Customer Engagement of Tokopedia Users in Yogyakarta. Diambil dari 

http://jurnal.ustjogja.ac.id/index.php/incotes/index 

Ekon.go.id. (2024). Hasilkan Produk Berdaya Saing Global, Industri Kosmetik 

Nasional Mampu Tembus Pasar Ekspor dan Turut Mendukung Penguatan 

Blue Economy. Ekon.go.id. 

https://www.ekon.go.id/publikasi/detail/5626/hasilkan-produk-berdaya-sai 

ng-global-industri-kosmetik-nasional-mampu-tembus-pasar-ekspor-dan-tur 

ut-mendukung-penguatan-blue-economy. 

FIDM, D. R. (2014). SOSTAC: The Guide To The Perfect Digital Marketing Plan.  

Journal of Direct Data and Digital Marketing Practice, 146-147. 

Hanchell, V. F. (2014). A Program Evaluation of a Christian College Baccalaureate 

Program Utilizing Stufflebeam's CIPP Model. USA: Education 

Dissertations and Projects. 

Husni, M. Sugiyanto, R, D. Nurnisya, F. (2017). Reputasi yang Berkarakter. 

Jakarta: PT Media Piar Indonesia. 

https://www.google.com/search?q=Amalia%2C%2BI.%2C%2B%26%2BYuliani%2BRachma%2BPutri%2C%2BS.Ip.%2C%2BM.%2B%282020%29.%2BPengaruh%2BMedia%2BSosial%2BInstagram%2B%40Maybelline%2BTerhadap%2BBrand%2BAwareness%2BProduk%2BKosmetik%2BMaybelline.%2B7%282%29%2C%2B4705%E2%80%934715.&sca_esv=23c20ded85caa685&sca_upv=1&sxsrf=ADLYWIJ8FDz-i3qDfFxw0C4sPyzBGIXjGg%3A1717615195089&source=hp&ei=W7pgZvmOA8Sp4-EP9M2QoAQ&iflsig=AL9hbdgAAAAAZmDIa0IuA0mD0Na5kbHq8YofVpemUqMF&ved=0ahUKEwi5qL-cl8WGAxXE1DgGHfQmBEQQ4dUDCBU&uact=5&oq=Amalia%2C%2BI.%2C%2B%26%2BYuliani%2BRachma%2BPutri%2C%2BS.Ip.%2C%2BM.%2B%282020%29.%2BPengaruh%2BMedia%2BSosial%2BInstagram%2B%40Maybelline%2BTerhadap%2BBrand%2BAwareness%2BProduk%2BKosmetik%2BMaybelline.%2B7%282%29%2C%2B4705%E2%80%934715.&gs_lp=Egdnd3Mtd2l6IqkBQW1hbGlhLCBJLiwgJiBZdWxpYW5pIFJhY2htYSBQdXRyaSwgUy5JcC4sIE0uICgyMDIwKS4gUGVuZ2FydWggTWVkaWEgU29zaWFsIEluc3RhZ3JhbSBATWF5YmVsbGluZSBUZXJoYWRhcCBCcmFuZCBBd2FyZW5lc3MgUHJvZHVrIEtvc21ldGlrIE1heWJlbGxpbmUuIDcoMiksIDQ3MDXigJM0NzE1LkgAUABYAHAAeACQAQCYAQCgAQCqAQC4AQPIAQD4AQL4AQGYAgCgAgCYAwCSBwCgBwA&sclient=gws-wiz
https://www.google.com/search?q=Amalia%2C%2BI.%2C%2B%26%2BYuliani%2BRachma%2BPutri%2C%2BS.Ip.%2C%2BM.%2B%282020%29.%2BPengaruh%2BMedia%2BSosial%2BInstagram%2B%40Maybelline%2BTerhadap%2BBrand%2BAwareness%2BProduk%2BKosmetik%2BMaybelline.%2B7%282%29%2C%2B4705%E2%80%934715.&sca_esv=23c20ded85caa685&sca_upv=1&sxsrf=ADLYWIJ8FDz-i3qDfFxw0C4sPyzBGIXjGg%3A1717615195089&source=hp&ei=W7pgZvmOA8Sp4-EP9M2QoAQ&iflsig=AL9hbdgAAAAAZmDIa0IuA0mD0Na5kbHq8YofVpemUqMF&ved=0ahUKEwi5qL-cl8WGAxXE1DgGHfQmBEQQ4dUDCBU&uact=5&oq=Amalia%2C%2BI.%2C%2B%26%2BYuliani%2BRachma%2BPutri%2C%2BS.Ip.%2C%2BM.%2B%282020%29.%2BPengaruh%2BMedia%2BSosial%2BInstagram%2B%40Maybelline%2BTerhadap%2BBrand%2BAwareness%2BProduk%2BKosmetik%2BMaybelline.%2B7%282%29%2C%2B4705%E2%80%934715.&gs_lp=Egdnd3Mtd2l6IqkBQW1hbGlhLCBJLiwgJiBZdWxpYW5pIFJhY2htYSBQdXRyaSwgUy5JcC4sIE0uICgyMDIwKS4gUGVuZ2FydWggTWVkaWEgU29zaWFsIEluc3RhZ3JhbSBATWF5YmVsbGluZSBUZXJoYWRhcCBCcmFuZCBBd2FyZW5lc3MgUHJvZHVrIEtvc21ldGlrIE1heWJlbGxpbmUuIDcoMiksIDQ3MDXigJM0NzE1LkgAUABYAHAAeACQAQCYAQCgAQCqAQC4AQPIAQD4AQL4AQGYAgCgAgCYAwCSBwCgBwA&sclient=gws-wiz
https://www.google.com/search?q=Amalia%2C%2BI.%2C%2B%26%2BYuliani%2BRachma%2BPutri%2C%2BS.Ip.%2C%2BM.%2B%282020%29.%2BPengaruh%2BMedia%2BSosial%2BInstagram%2B%40Maybelline%2BTerhadap%2BBrand%2BAwareness%2BProduk%2BKosmetik%2BMaybelline.%2B7%282%29%2C%2B4705%E2%80%934715.&sca_esv=23c20ded85caa685&sca_upv=1&sxsrf=ADLYWIJ8FDz-i3qDfFxw0C4sPyzBGIXjGg%3A1717615195089&source=hp&ei=W7pgZvmOA8Sp4-EP9M2QoAQ&iflsig=AL9hbdgAAAAAZmDIa0IuA0mD0Na5kbHq8YofVpemUqMF&ved=0ahUKEwi5qL-cl8WGAxXE1DgGHfQmBEQQ4dUDCBU&uact=5&oq=Amalia%2C%2BI.%2C%2B%26%2BYuliani%2BRachma%2BPutri%2C%2BS.Ip.%2C%2BM.%2B%282020%29.%2BPengaruh%2BMedia%2BSosial%2BInstagram%2B%40Maybelline%2BTerhadap%2BBrand%2BAwareness%2BProduk%2BKosmetik%2BMaybelline.%2B7%282%29%2C%2B4705%E2%80%934715.&gs_lp=Egdnd3Mtd2l6IqkBQW1hbGlhLCBJLiwgJiBZdWxpYW5pIFJhY2htYSBQdXRyaSwgUy5JcC4sIE0uICgyMDIwKS4gUGVuZ2FydWggTWVkaWEgU29zaWFsIEluc3RhZ3JhbSBATWF5YmVsbGluZSBUZXJoYWRhcCBCcmFuZCBBd2FyZW5lc3MgUHJvZHVrIEtvc21ldGlrIE1heWJlbGxpbmUuIDcoMiksIDQ3MDXigJM0NzE1LkgAUABYAHAAeACQAQCYAQCgAQCqAQC4AQPIAQD4AQL4AQGYAgCgAgCYAwCSBwCgBwA&sclient=gws-wiz
https://www.google.com/search?q=Amalia%2C%2BI.%2C%2B%26%2BYuliani%2BRachma%2BPutri%2C%2BS.Ip.%2C%2BM.%2B%282020%29.%2BPengaruh%2BMedia%2BSosial%2BInstagram%2B%40Maybelline%2BTerhadap%2BBrand%2BAwareness%2BProduk%2BKosmetik%2BMaybelline.%2B7%282%29%2C%2B4705%E2%80%934715.&sca_esv=23c20ded85caa685&sca_upv=1&sxsrf=ADLYWIJ8FDz-i3qDfFxw0C4sPyzBGIXjGg%3A1717615195089&source=hp&ei=W7pgZvmOA8Sp4-EP9M2QoAQ&iflsig=AL9hbdgAAAAAZmDIa0IuA0mD0Na5kbHq8YofVpemUqMF&ved=0ahUKEwi5qL-cl8WGAxXE1DgGHfQmBEQQ4dUDCBU&uact=5&oq=Amalia%2C%2BI.%2C%2B%26%2BYuliani%2BRachma%2BPutri%2C%2BS.Ip.%2C%2BM.%2B%282020%29.%2BPengaruh%2BMedia%2BSosial%2BInstagram%2B%40Maybelline%2BTerhadap%2BBrand%2BAwareness%2BProduk%2BKosmetik%2BMaybelline.%2B7%282%29%2C%2B4705%E2%80%934715.&gs_lp=Egdnd3Mtd2l6IqkBQW1hbGlhLCBJLiwgJiBZdWxpYW5pIFJhY2htYSBQdXRyaSwgUy5JcC4sIE0uICgyMDIwKS4gUGVuZ2FydWggTWVkaWEgU29zaWFsIEluc3RhZ3JhbSBATWF5YmVsbGluZSBUZXJoYWRhcCBCcmFuZCBBd2FyZW5lc3MgUHJvZHVrIEtvc21ldGlrIE1heWJlbGxpbmUuIDcoMiksIDQ3MDXigJM0NzE1LkgAUABYAHAAeACQAQCYAQCgAQCqAQC4AQPIAQD4AQL4AQGYAgCgAgCYAwCSBwCgBwA&sclient=gws-wiz
https://www.google.com/search?q=Amalia%2C%2BI.%2C%2B%26%2BYuliani%2BRachma%2BPutri%2C%2BS.Ip.%2C%2BM.%2B%282020%29.%2BPengaruh%2BMedia%2BSosial%2BInstagram%2B%40Maybelline%2BTerhadap%2BBrand%2BAwareness%2BProduk%2BKosmetik%2BMaybelline.%2B7%282%29%2C%2B4705%E2%80%934715.&sca_esv=23c20ded85caa685&sca_upv=1&sxsrf=ADLYWIJ8FDz-i3qDfFxw0C4sPyzBGIXjGg%3A1717615195089&source=hp&ei=W7pgZvmOA8Sp4-EP9M2QoAQ&iflsig=AL9hbdgAAAAAZmDIa0IuA0mD0Na5kbHq8YofVpemUqMF&ved=0ahUKEwi5qL-cl8WGAxXE1DgGHfQmBEQQ4dUDCBU&uact=5&oq=Amalia%2C%2BI.%2C%2B%26%2BYuliani%2BRachma%2BPutri%2C%2BS.Ip.%2C%2BM.%2B%282020%29.%2BPengaruh%2BMedia%2BSosial%2BInstagram%2B%40Maybelline%2BTerhadap%2BBrand%2BAwareness%2BProduk%2BKosmetik%2BMaybelline.%2B7%282%29%2C%2B4705%E2%80%934715.&gs_lp=Egdnd3Mtd2l6IqkBQW1hbGlhLCBJLiwgJiBZdWxpYW5pIFJhY2htYSBQdXRyaSwgUy5JcC4sIE0uICgyMDIwKS4gUGVuZ2FydWggTWVkaWEgU29zaWFsIEluc3RhZ3JhbSBATWF5YmVsbGluZSBUZXJoYWRhcCBCcmFuZCBBd2FyZW5lc3MgUHJvZHVrIEtvc21ldGlrIE1heWJlbGxpbmUuIDcoMiksIDQ3MDXigJM0NzE1LkgAUABYAHAAeACQAQCYAQCgAQCqAQC4AQPIAQD4AQL4AQGYAgCgAgCYAwCSBwCgBwA&sclient=gws-wiz
https://databoks.katadata.co.id/datapublish/2023/11/22/indonesia-punya-pengguna-tiktok-terbanyak-ke-2-di-dunia
https://databoks.katadata.co.id/datapublish/2023/11/22/indonesia-punya-pengguna-tiktok-terbanyak-ke-2-di-dunia
http://jurnal.ustjogja.ac.id/index.php/incotes/index
https://www.ekon.go.id/publikasi/detail/5626/hasilkan-produk-berdaya-saing-global-industri-kosmetik-nasional-mampu-tembus-pasar-ekspor-dan-turut-mendukung-penguatan-blue-economy
https://www.ekon.go.id/publikasi/detail/5626/hasilkan-produk-berdaya-saing-global-industri-kosmetik-nasional-mampu-tembus-pasar-ekspor-dan-turut-mendukung-penguatan-blue-economy
https://www.ekon.go.id/publikasi/detail/5626/hasilkan-produk-berdaya-saing-global-industri-kosmetik-nasional-mampu-tembus-pasar-ekspor-dan-turut-mendukung-penguatan-blue-economy


46 

Peran Social Media…, Marvella Angelica, Universitas Multimedia Nusantara 

 

 

Kosim, A., & Loisa, R. (2023). Analisis Perencanaan Komunikasi Pemasaran 

Content Creator di Instagram, 7(2). Diambil dari 

https://journal.untar.ac.id/index.php/prologia/article/view/21354\ 

Larasati, Putu Karin Pradnya dkk. (2021). Efektivitas Content Creator dalam 

Strategi Promosi di Era Digital (Effectiveness of Content Creators in 

Promotion Strategies in this Digital Age). Diambil dari 

https://eproceeding.isi-dps.ac.id/index.php/sandi-dkv/article/download/102 

/89/799 

 

Lieb, Rebecca. (2011). Content Marketing: Think Like a Publisher—How to Use 

Content to Market Online and in Social Media. USA: Que Publishing. 

Nichols, K. P. (2015). Enterprise Content Strategy: A Project Guide. USA: XML 

Press. 

Putra, R. A., & Iskandar, D. (2023). Strategi Komunikasi Pemasaran PT. JX di 

Media Sosial, (3)2. Diambil dari 

https://journals.unisba.ac.id/index.php/JRPR/article/view/3128#:~:text=Str 

ategi%20PT.%20JX%20dalam%20mengoptimalisasikan,konten%20tepat 

%20tersebar%20pada%20waktunya. 

 

PT Victoria Care. (2024). https://vicicareer.vci.co.id/ 

 

Quesenberry, K. A. (2019). Social Media Strategy: Marketing, Advertising, and 

Public Relations in the Consumer Revolution. UK: Littlefield Publishing 

Group. 

Riyanto, A. D. (2024). Hootsuite (We are Social): Data Digital Indonesia 2024. 

Hootsuite (We are Social): Data Digital Indonesia 2024 | Dosen, Praktisi, 

Konsultan, Pembicara/Fasilitator Digital Marketing, Internet marketing, 

SEO, Technopreneur dan Bisnis Digital (andi.link) 

https://journal.untar.ac.id/index.php/prologia/article/view/21354%5C
https://eproceeding.isi-dps.ac.id/index.php/sandi-dkv/article/download/102/89/799
https://eproceeding.isi-dps.ac.id/index.php/sandi-dkv/article/download/102/89/799
https://journals.unisba.ac.id/index.php/JRPR/article/view/3128#%3A~%3Atext%3DStrategi%20PT.%20JX%20dalam%20mengoptimalisasikan%2Ckonten%20tepat%20tersebar%20pada%20waktunya
https://journals.unisba.ac.id/index.php/JRPR/article/view/3128#%3A~%3Atext%3DStrategi%20PT.%20JX%20dalam%20mengoptimalisasikan%2Ckonten%20tepat%20tersebar%20pada%20waktunya
https://journals.unisba.ac.id/index.php/JRPR/article/view/3128#%3A~%3Atext%3DStrategi%20PT.%20JX%20dalam%20mengoptimalisasikan%2Ckonten%20tepat%20tersebar%20pada%20waktunya
https://vicicareer.vci.co.id/
https://andi.link/hootsuite-we-are-social-data-digital-indonesia-2024/
https://andi.link/hootsuite-we-are-social-data-digital-indonesia-2024/
https://andi.link/hootsuite-we-are-social-data-digital-indonesia-2024/


47 

Peran Social Media…, Marvella Angelica, Universitas Multimedia Nusantara 

 

 

Rusdianto, R. Y., & Setiawan, A. R. (2024). Penerapan Strategi Marketing Dalam 

Pembuatan Konten Menggunakan Soft Selling Dan Hard Selling Pada 

Tiktok Untuk Meningkatkan Brand, 2(1). Diambil dari 

https://journal.widyakarya.ac.id/index.php/jrim-widyakarya/article/downlo 

ad/2548/2320/9394 

Sundawa, Y. A., & Trigartanti, W. (2018). Fenomena Content Creator di Era 

Digital. Jurnal Prosiding Hubungan Masyarakat, 4(2). Diambil dari 

Fenomena Content Creator di Era Digital | Sundawa | Prosiding Hubungan 

Masyarakat (unisba.ac.id) 

Untari, D., & Fajariana, D. E. (2018). Strategi Pemasaran Melalui Media Sosial 

Instagram (Studi Deskriptif Pada Akun @Subur_Batik). Widya Cipta: 

Jurnal Sekretari dan Manajemen, 2(2), 271–278. Diambil dari 

https://ejournal.bsi.ac.id/ejurnal/index.php/widyacipta/article/view/4387 

 

 

 

 

 

https://journal.widyakarya.ac.id/index.php/jrim-widyakarya/article/download/2548/2320/9394
https://journal.widyakarya.ac.id/index.php/jrim-widyakarya/article/download/2548/2320/9394
https://karyailmiah.unisba.ac.id/index.php/humas/article/view/11408
https://karyailmiah.unisba.ac.id/index.php/humas/article/view/11408
https://ejournal.bsi.ac.id/ejurnal/index.php/widyacipta/article/view/4387

