
 

 

 

42 
Aktivitas Divisi KOL Planner Pada PT Super Fantasy Dot Com , Karmelia Equeena, Universitas 

Multimedia Nusantara 

 

DAFTAR PUSTAKA 

Falls, J. (2021). Winfluence: Reframing Influencer Marketing to Ignite Your Brand. 

Entrepreneur Press. https://www.google.co.id/books/edition/Winfluence/-

RAYEAAAQBAJ?hl=id&gbpv=0   

Glenister, G. (2021). Influencer Marketing Strategy: How to Create Successful 

Influencer Marketing. Kogan Page. 

https://www.google.co.id/books/edition/Influencer_Marketing_Strategy/cx

wfEAAAQBAJ?hl=id&gbpv=0  

Schaffer, N. (2020). The Age of Influence: The Power of Influencers to Elevate Your 

Brand. HarperCollins Leadership. 

https://www.google.co.id/books/edition/The_Age_of_Influence/6XGeDw

AAQBAJ?hl=id&gbpv=0  

Brown, D., & Fiorella, S. (2013). Influence Marketing: How to Create, Manage, 

and Measure Brand Influencers in Social Media Marketing. Que. 

https://ptgmedia.pearsoncmg.com/images/9780789751041/samplepages/0

789751046.pdf  

Charis, J. C., Rotty, G. V., Wiraputra, A. L., & Parani, R. (2023). Kekuatan 

Pemasaran Digital: Analisis Dampak Iklan, Celebrity Endorsement, Dan 

Influencer Marketing Terhadap Niat Beli Konsumen. Jurnal Ilmu 

Komunikasi dan Media Sosial, 3(3). 

https://doi.org/10.47233/jkomdis.v3i3.1217  

Cialdini, R. B. (2007). Influence: The Psychology of Persuasion. HarperCollins. 

https://archive.org/download/ThePsychologyOfPersuasion/The%20Psycho

logy%20of%20Persuasion.pdf  

Fachril, F. (2023, Oktober). Peran Word of Mouth dan Influencer dalam KOL (Key 

Opinion Leader) pada E-Commerce Tiktok Shop terhadap Keputusan 

Pembelian Generasi Z (Studi Kasus Mahasiswa di Universitas Yapis 

Papua). Reliability: Jurnal Ilmu Manajemen, 1(Vol. 1 No. 2 (2023): Jurnal 

Reliability). https://journal.feb-uniyap.id/index.php/rjim/article/view/1  

Gildin, S. Z. (2003). UNDERSTANDING THE POWER OF WORD-OF-MOUTH 

(Vol. 4). RAM. Mackenzie Management Review. 

https://www.researchgate.net/publication/360093963_Understanding_the_

Power_of_Word-of-Mouth  

Leung, F. F., Gu, F. F., & Palmatier, R. W. (2022, January 8). Online influencer 

marketing. Journal of the Academy of Marketing Science, 50. 

https://doi.org/10.1007/s11747-021-00829-4  

Liu, J. (2023, September 20). More than half of Gen Zers think they 'can easily 

make a career in influencing'. CNBC. 

https://www.cnbc.com/2023/09/20/more-than-half-of-gen-zers-think-they-

can-easily-make-a-career-in-influencing.htm l 



 

 

 

43 
Aktivitas Divisi KOL Planner Pada PT Super Fantasy Dot Com , Karmelia Equeena, Universitas 

Multimedia Nusantara 

 

Luttrell, R. (2016). Social Media: How to Engage, Share, and Connect. Rowman 

& Littlefield Publishers. 

https://www.google.co.id/books/edition/Social_Media/Z3IpDQAAQBAJ?

hl=en&gbpv=0&authuser=0  

Pratiwi, A. M. (2021). Peran Media Sosial Dalam Meningkatkan Penjualan Online, 

03. https://doi.org/10.47532/jis.v3i2.179  

Russell, A. (2020). The Influencer Code: How to Unlock the Power of Influencer 

Marketing. Hatherleigh Press. 

https://books.google.co.id/books/about/The_Influencer_Code.html?id=wgr

VwgEACAAJ&redir_esc=y 

Gürlek, M., & Çemberci, M. (2020, April 28). Understanding the relationships 

among knowledge-oriented leadership, knowledge management capacity, 

innovation performance and organizational performance: A serial 

mediation analysis, 49(11). 

https://www.emerald.com/insight/content/doi/10.1108/K-09-2019-

0632/full/html 

Agustiningsih, G., & Jesslyn. (2021, May 17). APPLICATION OF 

COPYWRITING ELEMENTS IN SOCIAL MEDIA ADVERTISING 

DRINKING PRODUCTS NOW IN CREATING CONSUMER 

INTEREST. Jurnal Komunikasi dan Bisnis, 9(1). 

https://doi.org/10.46806/jkb.v9i1.678  

Ruth, D., & Candraningrum, D. A. (2020, October 1). Pengaruh Motif Penggunaan 

Media Baru Tiktok terhadap Personal Branding Generasi Milenial di 

Instagram, 4(2). https://doi.org/10.24912/kn.v4i2.8093  


