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PERAN DIVISI CAMPAIGN SQUAD DI PT OMNI DIGITAMA 

INTERNUSA (KAWAN LAMA GROUP) 
 

Chelsy Sutanto 
 

ABSTRAK 
 
 

Perkembangan teknologi dan informasi telah mempengaruhi berbagai aspek 
kehidupan manusia. Dalam aspek bisnis, para pelaku usaha mulai menggunakan 
industri e-commerce untuk peningkatan aspek ekonomi. Praktik kerja magang ini 
ditujukan untuk mempelajari peran seorang Campaign Squad dalam merencanakan 
dan mengimplementasikan kampanye hingga melakukan evaluasi kampanye secara 
daring dalam ranah digital. Kerja magang ini dilakukan di PT Omni Digitama 
Internusa (Ruparupa), salah satu unit bisnis dari Kawan Lama Group yang hadir 
sebagai omnichannel e-commerce dengan menghadirkan pengalaman belanja 
terintegrasi antara daring dan luring. Pemagang berada pada posisi Campaign 
Squad dalam Departemen Marketing di PT Omni Digitama Internusa (Ruparupa). 
Campaign Squad di PT Omni Digitama Internusa (Ruparupa) mempunyai tugas 
utama untuk mengembangkan kampanye daring dalam bentuk sales promotion 
melalui tahap perencanaan hingga evaluasi baik untuk promo buyer, promo inisiasi, 
maupun promo Ruparupa. Konsep utama yang digunakan dalam laporan magang 
ini adalah Sales Promotion. Namun, terdapat kendala utama selama proses kerja 
magang, yaitu terkait Key Visual dari promo buyer. Setelah melaksanakan proses 
kerja magang ini, pemagang mendapatkan kesimpulan bahwa Campaign Squad 
memegang peranan penting dan krusial pada Departemen Marketing dalam 
melakukan komunikasi pemasaran sehingga tanpa adanya Campaign Squad maka 
promo-promo dalam Ruparupa tidak akan hadir sehingga akan berpengaruh 
terhadap jumlah pesanan dan total penjualan. 

 
Kata kunci: Omnichannel E-Commerce, Marketing Campaign, Campaign 
Evaluation, Sales Promotion, Key Visual 
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THE ROLE OF CAMPAIGN SQUAD DIVISION AT PT OMNI 

DIGITAMA INTERNUSA (KAWAN LAMA GROUP) 
 

Chelsy Sutanto 
 

ABSTRACT 
 
 

The development of technology and information has influenced various aspects of 
human life. In the business aspect, business actors are starting to use the e- 
commerce industry to improve economic aspects. This internship is aimed to 
learning the role of a Campaign Squad in planning and implementing campaign as 
well as evaluating online campaign in the digital realm. This internship was done 
at PT Omni Digitama Internusa (Ruparupa), one of the business units of Kawan 
Lama Group where Ruparupa is present as an omnichannel e-commerce by 
providing an integrated shopping experience between online and offline. The 
position chosen for the internship activity is Campaign Squad in the Marketing 
Department at PT Omni Digitama Internusa (Ruparupa). Campaign Squad at PT 
Omni Digitama Internusa (Ruparupa) has main task to develop online campaigns 
in the form of sales promotions from planning to evaluation stages for buyer 
promos, initiation promos, and Ruparupa promos. The main concept used in this 
internship report is Sales Promotion. However, there was a major obstacle during 
the internship process, namely related to the Key Visual of the buyer's promo. After 
completing this internship, it can be concluded that the Campaign Squad plays an 
important and crucial role in the Marketing Department in carrying out marketing 
communications so that without Campaign Squad there will be no promotions in 
various forms which of course will affect orders and sales. 

Keywords: Omnichannel E-Commerce, Marketing Campaign, Campaign 
Evaluation, Sales Promotion, Key Visual 
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