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PERAN PARTNERSHIP STRATEGIST DI PT OMNI DIGITAMA
INTERNUSA - RUPARUPA (KAWAN LAMA GROUP)

Jennifer Lopez

ABSTRAK

Perusahaan industri ritel menjadi indikator utama dalam pertumbuhan konsumsi
rumah tangga dan memberikan kontribusi besar terhadap pertumbuhan ekonomi
Indonesia. Salah satu faktor nya karena adanya consumer behaviour change,
seperti bertransaksi secara digital karena banyaknya tawaran promo yang
menarik ketika berbelanja di e-commerce. Ruparupa sebagai e-commerce
Kawan Lama Group dengan solusi omnichannel, mengintegrasikan customer
experience ketika berbelanja online dan offline dengan menyediakan program-
program promo yang menarik dan kelengkapan metode pembayaran melalui
kegiatan partnership. Melalui peluang ini, penulis melakukan praktik kerja
magang  sebagai  Partnership  Strategist di  Ruparupa  guna
mengimplementasikan kemampuan komunikasi eksternal melalui kerja sama
kemitraan, khususnya mitra perbankan dan cross partnership guna menjawab
kebutuhan konsumen dalam berbelanja di era digital. Selama proses nya,
penulis mengadakan online meeting dan mengeksekusi campaign dari hasil
kerja sama untuk didistribusikan di channel komunikasi Ruparupa. Konsep
utama yang digunakan penulis, yaitu partnership marketing. Selama magang,
penulis menghadapi kendala utama, yakni terkait sistem rule marketing voucher
promo partner. Setelah kerja magang, penulis menyadari adanya kesamaan
maupun perbedaan antara konsep-konsep teori dengan implementasi di dunia
kerja menyesuaikan masing-masing perusahaan.

Kata kunci: E-Commerce, Marketing Campaign, Partnership Marketing,
Promo Partner, Retail, Voucher Promo
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THE ROLE OF PARTNERSHIP STRATEGIST AT PT OMNI DIGITAMA
INTERNUSA - RUPARUPA (KAWAN LAMA GROUP)

Jennifer Lopez

ABSTRACT

Retail industrial companies are the main indicators in the growth of
household consumption and make a major contribution to Indonesia's
economic growth. One of the factors is due to consumer behavior changes,
such as digital transactions, because of many attractive promotional offers
on e-commerce. Ruparupa as Kawan Lama Group's e-commerce with
omnichannel solutions, integrates customer experience when doing online
and offline shopping by providing many attractive promo programs and
several payment methods through partnership activities. Through this
opportunity, the author carried out an internship as a Partnership Strategist
at Ruparupa to implement external communication skills through partnership
collaboration, especially banking partners and cross partnerships to answer
consumer needs when shopping in the digital era. During the process, the
author held an online meeting and executed a campaign from the
collaboration to be distributed on Ruparupa's communication channels. The
main concept used by the author is partnership marketing. During the
internship, the author faced a major obstacle, related to the marketing rule
system for partner’s promo vouchers. After working as an intern, the author
realized that there were similarities and differences between theoretical
concepts and the implementation according to each company.

Keywords: E-Commerce, Marketing Campaign, Partnership Marketing,
Promo Partner, Retail, Voucher Promo
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