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PERAN MARKETING COMMUNICATION DI PT PELITA AIR SERVICES

 (Zefanya Channete)

ABSTRAK

Industri penerbangan merupakan sektor jasa dengan tingkat efektivitas dan kualitas tinggi 
dibandingkan transportasi lainnya. Maskapai penerbangan dituntut untuk bersaing dengan 
menonjolkan keunggulan dan keunikannya serta meningkatkan brand awareness melalui 
strategi komunikasi pemasaran atau marketing communication. Penulis melaksanakan 
magang di PT Pelita Air Services yang memiliki divisi Marketing Communication untuk 
menjalankan seluruh kegiatan pemasaran. Selama magang, penulis bekerja untuk 
meningkatkan brand awareness, penjualan, dan minat konsumen, terutama di kalangan Gen Z 
yang sudah mapan atau memiliki pemasukan tetap. Tujuan dari magang ini adalah memahami 
peran marketing communication dalam konteks perusahaan dan mengidentifikasi peluang 
baru dibidang ini, serta memberikan rekomendasi berdasarkan analisis dan penelitian 
mendalam. Konsep utama yang digunakan adalah Promotional Mix. Kendala utama yang 
dihadapi selama magang adalah kekurangan sumber daya manusia, yang memperlambat 
proses pemasaran dan menghambat pencapaian target penjualan dan branding. Setelah 
menyelesaikan magang, penulis menyadari adanya persamaan dan perbedaan antara teori 
yang dipelajari dengan apa yang terjadi di dunia kerja, yang harus disesuaikan dengan kondisi 
dan kebutuhan perusahaan.

Kata kunci: Industri penerbangan, Marketing Communication, brand awareness, Gen Z, 
Promotional Mix.

6
Peran Marketing Communication Di  PT Pelita Air Services, Zefanya Channete, Universitas Multimedia Nusantara



  

PERAN MARKETING COMMUNICATION DI PT PELITA AIR SERVICES

 (Zefanya Channete)

ABSTRACT 

The aviation industry is a service sector with higher levels of effectiveness and quality 
compared to other forms of transportation. Airlines are required to compete by highlighting 
their strengths and uniqueness, as well as increasing brand awareness through marketing 
communication strategies. The author interned at PT Pelita Air Services, which has a 
Marketing Communication division responsible for all marketing activities. During the 
internship, the author worked to enhance brand awareness, sales, and consumer interest, 
particularly among Gen Z who are established or have steady incomes. The purpose of this 
internship was to understand the role of marketing communication within the company 
context and to identify new opportunities in this field, providing recommendations based on 
in-depth analysis and research. The main concept used was the Promotional Mix. The 
primary challenge faced during the internship was a shortage of human resources, which 
slowed down the marketing process and hindered the achievement of sales and branding 
targets. After completing the internship, the author realized the similarities and differences 
between the theoretical concepts learned and their practical application in the workplace, 
which must be adjusted according to the company's conditions and needs.

Keywords: Aviation industry, Marketing Communication, brand awareness, Gen Z, 
Promotional Mix.
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