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ABSTRAK 

 

 
Industri furnitur Indonesia mengalami lonjakan dengan didukung adanya bahan 

baku lokal. Seiring perkembangannya, teknologi semakin canggih dan 

memunculkan inovasi dalam pemasaran berbagai industri seperti menggunakan 

media sosial dan lainnya. Perkembangan pemasaran ini juga didukung dengan 

penggunaan internet yang terus meningkat. Collection by VIVERE memanfaatkan 

pemasaran konten untuk meningkatkan awareness tentang Collection by VIVERE 

melalui berbagai platform digital. Pemagang menjalankan kerja magang di 

Collection by VIVERE untuk mengimplementasikan ilmu perkuliahan, 

memperdalam terkait digital marketing, dan meningkatkan skill. Collection by 

VIVERE merupakan merek furnitur Indonesia yang menyediakan berbagai 

kebutuhan konsumen seperti ruang tamu, ruang makan, ruang kerja, kamar tidur, 

dan aksesoris. Collection by VIVERE memiliki Divisi Digital Marketing yang 

berfokus untuk menjalankan pemasaran konten melalui Instagram, TikTok, dan 

bekerja sama dengan Key Opinion Leader (KOL). Dalam prosesnya, pemagang 

menggunakan konsep mata perkuliahan seperti Effective Persuasive 

Communication dan Art, Copywriting & Creative Strategy. Selama menjalankan 

kerja magang, terdapat beberapa kendala yang dihadapi seperti kurangnya 

pemaparan product knowledge dan regulasi yang didasari oleh banyak hal. Meski 

begitu, pemagang sudah menjalankan lebih dari 640 jam kerja di Collection by 

VIVERE serta dapat disimpulkan bahwa pemasaran konten memiliki pondasi 

dalam menjalankannya dan dapat mempengaruhi tingkat awareness sebuah merek. 

 
Kata kunci: Furnitur, Pemasaran konten, Media sosial, KOL, Collection by 

VIVERE 
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Alessandra Calista 

 
 

ABSTRACT 

 

 
The Indonesian furniture industry has seen significant growth, driven by the 

availability of local raw materials. Alongside this growth, advancements in 

technology have spurred innovations in marketing across various industries, 

including the use of social media and other digital platforms. This marketing 

evolution is further supported by the rising use of the internet. Collection by 

VIVERE employs content marketing to boost awareness of their brand through 

multiple digital channels. As an intern at Collection by VIVERE, author put their 

academic knowledge into practice, deepen their digital marketing expertise, and 

enhance their skills. Collection by VIVERE is an Indonesian furniture brand 

offering a wide range of products, including living room, dining room, home office, 

bedroom furniture, and accessories. The Digital Marketing Division at Collection 

by VIVERE focuses on content marketing via Instagram, TikTok, and partnerships 

with Key Opinion Leaders (KOLs). Throughout their internship, author apply 

concepts from courses such as Effective Persuasive Communication and Art, 

Copywriting & Creative Strategy. Despite facing challenges like limited product 

knowledge exposure and various regulatory issues, author have completed over 

640 working hours at Collection by VIVERE. It can be concluded that content 

marketing has a solid foundation in execution and can significantly impact brand 

awareness. 

 
Keywords: Furniture, content marketing, social media, KOL, Collection by 

VIVERE 



ix 
Aktivitas Content Creator…, Alessandra Calista, Universitas Multimedia Nusantara 

 

 

 

DAFTAR ISI 

HALAMAN PERNYATAAN TIDAK PLAGIAT ii 

HALAMAN PENGESAHAN iii 

HALAMAN PERSETUJUAN iv 

KATA PENGANTAR v 

ABSTRAK vii 

ABSTRACT viii 

DAFTAR ISI ix 

DAFTAR TABEL x 

DAFTAR GAMBAR xi 

DAFTAR LAMPIRAN xii 

BAB I PENDAHULUAN 1 

1.1 Latar Belakang 1 

BAB II GAMBARAN UMUM/PERUSAHAAN/ORGANISASI 8 

2.1 Tentang VIVERE Group 8 

BAB III PELAKSANAAN KERJA MAGANG 14 

3.1 Kedudukan Dalam Kerja Magang 14 

BAB IV SIMPULAN DAN SARAN 31 

4.1 Simpulan 31 

DAFTAR PUSTAKA 34 

LAMPIRAN 36 



x 
Aktivitas Content Creator…, Alessandra Calista, Universitas Multimedia Nusantara 

 

DAFTAR TABEL 

Tabel 3. 1 Tugas Kerja Magang ......................................................................... 15 



xi 
Aktivitas Content Creator…, Alessandra Calista, Universitas Multimedia Nusantara 

 

 
 

DAFTAR GAMBAR 

Gambar 1. 1 Pengguna Internet di Indonesia .......................................................2 

Gambar 1. 2 Survei Belanja Pada Media Sosial ...................................................3 

Gambar 1. 3 Media Sosial yang Paling Sering Digunakan di Indonesia ...........4 

 
 

Gambar 2. 1 Logo VIVERE Group .......................................................................8 

Gambar 2. 2 Logo Collection by VIVERE ............................................................9 

Gambar 2. 3 Struktur Perusahaan VIVERE Collection ................................... 11 

Gambar 2. 4 Struktur Perusahaan Digital Marketing ...................................... 12 

 
 

Gambar 3. 1 Pencarian Ide Konten .................................................................... 18 

Gambar 3. 2 Content Plan Instagram ................................................................ 20 

Gambar 3. 3 Content Plan TikTok...................................................................... 21 

Gambar 3.4 Konten Instagram dan TikTok ...................................................... 22 

Gambar 3. 5 Proses Approach KOL ................................................................... 25 

Gambar 3. 6 Live Report Saat Event .................................................................. 27 

Gambar 3. 7 Artikel Collection by VIVERE ...................................................... 29 



Aktivitas Content Creator…, Alessandra Calista, Universitas Multimedia Nusantara  

 

 

DAFTAR LAMPIRAN 

Lampiran A – Surat Pengantar MBKM 01 ........................................................... 36 

Lampiran B – Kartu MBKM 02 ............................................................................ 37 

Lampiran C – Daily Task MBKM 03 ................................................................... 38 

Lampiran D – Lembar Verifikasi MBKM 04 ....................................................... 38 

Lampiran E – Form Bimbingan Magang .............................................................. 39 

Lampiran F – Letter of Acceptance VIVERE Group ............................................ 40 

Lampiran G – Hasil Turnitin ................................................................................. 41 

Lampiran H – Timeline Pelaksanaan Kerja Magang ............................................ 42 

Lampiran I – Bukti Koordinasi dengan Supervisor dan Graphic Designer ........... 43 

Lampiran J – Database KOL ................................................................................. 44 

Lampiran K – CV Penulis ..................................................................................... 45 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
xii 


