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PERAN EVENT DAN BRAND ACTIVATION PADA 
PT� EKA JAYA INTERNASIONAL (HANASUI) 

Vania Jiang 

ABSTRAK 

Perkembangan industri kosmetik di Indonesia memiliki potensi yang besar. Saat ini 
semua kalangan masyarakat peduli dengan pentingnya menjaga penampilan. 
Praktik kerja magang ini bertujuan untuk mengetahui bagaimana proses 
perencanaan suatu event (pre event), hari H event, hingga post event dilakukan dan 
mengetahui sebagaimana peran event dalam perkembangan departemen marketing 
di PT Eka Jaya Internasional (Hanasui). Penulis melakukan praktik magang sebagai 
event intern dalam departemen marketing. Tugas utama yang dilakukan oleh 
penulis sebagai seorang event planner dalam aktivitas kerja magang adalah 
membantu proses perencanaan hingga eksekusi event dalam tim internal. Teori 
yang digunakan dalam laporan ini adalah teori event management menurut Donald 
Getz dikutip oleh Jhonny Allen (2008) tentang pre-event, during, dan post event 
dan Goldblatt (2014). Kendala utama selama praktik kerja magang penulis tidak 
familiar dengan lingkungan toko GT (General Trade) dan toko MT (Modern 
Trade). Kesimpulan yang diperoleh adalah event memiliki peran penting dalam 
pengembangan perusahaan. 

Kata kunci: event planner, event, pemasaran 
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ROLE OF EVENT AND BRAND ACTIVATION IN 
PT EKA JAYA INTERNASIONAL (HANASUI) 

Vania Jiang 

ABSTRACT 

The development of the cosmetics industry in Indonesia has great potential. 
Currently, all levels of society care about the importance of maintaining one's 
appearance. This internship aims to find out how the process of planning an event 
(pre-event), the day of the event, and post-event is carried out and to find out the 
role of events in the development of the Marketing Department at PT Eka Jaya 
International (Hanasui). The author carried out an internship as an internal event 
in the marketing department. The main task carried out by the author as an event 
planner in his internship work activity is to assist the planning process to event 
execution within the internal team. The theory used in this report is event 
management theory according to Donald Getz quoted by Jhonny Allen (2008) 
regarding pre-event, during and post event and Goldblatt (2014). The main 
obstacle during the internship work practice was that the author was not familiar 
with the GT (General Trade) shop and MT (Modern Trade) shop environment. The 
conclusion obtained is that events have an important role in company development. 

Keywords: event planner, event, marketing 
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