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Kezia Filiani Kurniawan

ABSTRAK

MNC Leasing sebagai anak perusahaan dari MNC Group merupakan salah satu
perusahaan pembiayaan yang mengedepankan inovatif dan produktif. MNC Leasing
sebagai perusahaan business-to-business memiliki tujuan untuk terus berkembang dan
mendapatkan brand awareness yang luas di pasar para pebisnis. Penulis melakukan
praktek kerja magang di perusahaan MNC Leasing dengan menjalankan aktivitas
public relations, media sosial marketing, dan brand activation dengan tujuan untuk
memiliki reputasi, dan brand awareness yang baik melalui media publikasi. Selama
empat bulan menjadi public relations intern, penulis memperoleh pembelajaran, dan
pengalaman bekerja di perusahaan korporasi besar. Penulis juga menerapkan
pembelajaran dari mata kuliah ilmu public speaking, media sosial marketing, publikasi
media, materi tentang penulisan artikel berita, dan pembuatan pers rilis. Program
magang di perusahaan MNC Leasing dilaksanakan dari tanggal 05 Februari 2024 - 04
Juni 2024. Model magang yang diterapkan di perusahaan adalah fulltime dan onsite.
Adanya kendala dalam pelaksanaan kerja magang yakni proses publikasi menjadi
lambat karena kurang tenaga kerja. Setelah melakukan praktik magang, kesimpulan
yang didapatkan adalah praktisi public relations dengan menjalankan tugasnya dapat
membangun brand awareness serta menjaga loyalitas konsumen dengan cara membuat
materi publikasi di berbagai platform media.

Kata kunci: Public relations, Brand Awareness, Media Publikasi, Media Sosial

Marketing
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Kezia Filiani Kurniawan

ABSTRACT (English)

MNC Leasing as a subsidiary of the MNC Group is a financing company that
prioritizes innovation and productivity. MNC Leasing as a business-to-business
company aims to continue to develop and gain broad brand awareness in the business
market. The author carried out an internship at the MNC Leasing company by carrying
out public relations, social media marketing and brand activation activities with the
aim of having a good reputation, image and brand awareness through publication
media. During four months as a public relations intern, the author gained learning and
experience working in a large corporate company. The author also applies learning
from courses in public speaking, social media marketing, media publications, material
on writing news articles, and writing press releases. The internship program at the
MNC Leasing company will be implemented from 05 February 2024 - 04 June 2024.
The internship model applied at the company is full time and onsite. There is an
obstacle in implementing internship work, namely that the publication process is slow
due to a lack of manpower. After carrying out the internship, the conclusion obtained
was that public relations practitioners, by carrying out their duties, can build brand
awareness and maintain consumer loyalty by creating publication materials on various
media platforms.

Keywords: Public Relations, Brand Awareness, Publication Media, Social Media

Marketing
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