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AKTIVITAS COMMUNITY AND PARTNERSHIP PADA KOMPAS
GRAMEDIA GROUP OF RETAIL AND PUBLISHING

(Kathleen Ruth Wijaya)

ABSTRAK

Komunitas berperan secara vital dalam mendorong perusahaan untuk bisa
membangun kemitraan dalam rangka meningkatkan engagement.
Menciptakan relasi positif dapat membantu untuk mencapai tujuan
perusahaan dalam meningkatkan exposure serta visibility dari perusahaan.
Upaya penjalinan relasi secara positif ini dikenal dengan Community
Relations atau aktivitas terencana dan berkelanjutan untuk memelihara dan
memberdayakan komunitas. Kompas Gramedia Group of Retail and
Publishing sebagai leading company dalam bidang penerbitan selama 50
tahun memiliki visi dalam menyediakan literasi yang berkualitas bagi
masyarakat melalui komunitas. Melalui Community and Partnership,
Kompas Gramedia Group of Retail and Publishing secara berkelanjutan
menerapkan Community Relations and Engagement dalam memelihara
hubungan yang positif bersama komunitas. Tujuan dari pelaksanaan magang
adalah untuk mengetahui langkah dalam melakukan riset, pelaksanaan,
komunikasi dan evaluasi dari program berbasiskan komunitas serta tata cara
melakukan kemitraan dengan partner potensial. Kendala yang dihadapi
selama magang ini adalah untuk dapat memenuhi kebutuhan serta
berkoordinasi dengan komunitas yang memiliki aktivitas dan latar belakang
yang berbeda antara satu sama lain. Dalam rangka menyelesaikan kendala,
mahasiswa magang, telah menerapkan teori Community Relations and
Engagement (Perkins, 2014) yang ditujukan untuk menciptakan hubungan
dan mengetahui kebutuhan komunitas, serta Partnership Building (Man, A.
P. de. 2014) untuk membangun kemitraan secara rinci, terstruktur dan sesuai
dengan kebutuhan komunitas.

Kata kunci: Community Relations and Engagement, Partnership Building,
Kompas Gramedia Group of Retail and Publishing
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THE ACTIVITIES OF COMMUNITY AND PARTNERSHIP AT

KOMPAS GRAMEDIA GROUP OF RETAIL AND PUBLISHING
(Kathleen Ruth Wijaya)

ABSTRACT (English)

Community plays a vital role in encouraging companies to build partnerships to
increase engagement. Building strong relationships can boost the company's
exposure and visibility, therefore may assist towards accomplishing its objectives.
Community relations refers to organized, long-term initiatives that uphold and
strengthen communities. Kompas Gramedia Group of Retail and Publishing as a
leading company in the publishing sector for 50 years has a vision of providing
quality literacy for society through communities. Through Community and
Partnership, Kompas Gramedia Group of Retail and Publishing continuously
implements Community Relations and Engagement in maintaining positive
relationships with the community. The aim of implementing the internship is to find
out the steps in conducting research, implementation, communication, and
evaluation of community-based programs as well as procedures for establishing
partnerships with potential partners. The obstacle faced during this internship is to
be able to meet needs and coordinate with communities who have different activities
and backgrounds from each other. To resolve obstacles, internship students have
applied Community Relations and Engagement theory (Perkins, 2014) which is
aimed at creating relationships and knowing community needs, as well as
Partnership Building (Man, A. P. de. 2014) to build partnerships in a detailed,
structured, and appropriate manner. with community needs.

Keywords Community Relations and Engagement, Partnership Building, Kompas
Gramedia Group of Retail and Publishing
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