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PERAN LIFESTYLE ACQUISITION DALAM PERANCANGAN 

KOMUNIKASI PENJUALAN KARTU KREDIT PT BANK 

OCBC NISP TBK

 Chita Lorensia Wijaya

ABSTRAK

Laporan magang ini disusun berdasarkan pengalaman dan pembelajaran yang 
penulis peroleh selama menjalani program magang di Bank OCBC. Tujuan 
dari laporan ini adalah untuk memberikan gambaran komprehensif tentang 
tugas-tugas yang dilaksanakan, tantangan yang dihadapi, serta solusi yang 
ditemukan dalam konteks operasional bank, khususnya di unit Lifestyle 
Acquisition yang menangani kartu kredit. Selama masa magang, penulis 
terlibat dalam berbagai proyek, yang tidak hanya membantu penulis belajar 
banyak hal, tetapi juga memberikan pemahaman yang mendalam tentang 
dinamika dan kompleksitas dunia perbankan. Proyek-proyek tersebut 
mencakup pembuatan brosur promosi, pengembangan komunikasi digital, 
membuat materi sosialisasi, membantu meningkatkan penjualan kartu kredit 
melalui proyek-proyek seperti penyelesaian kekurangan data dan dokumen 
nasabah pengajuan Kartu Kredit, serta pelacakan dan analisis pencapaian 
penjualan kartu kredit per channel. Terdapat mata kuliah Ilmu Komunikasi 
yang menjadi acuan pembelajaran penulis untuk kerja magang ini. Penulis 
memanfaatkan pengetahuan yang diperoleh dari mata kuliah sebelumnya, 
seperti Corporate Communication, Public Speaking & Presentation Skill, dan 
Digital Marketing & Customer Relationship Management untuk 
berkomunikasi secara baik dan profesional dalam pekerjaan. Penulis belajar 
merancang pesan yang menarik dan persuasif untuk kampanye pemasaran, 
serta mengembangkan keterampilan presentasi untuk menyampaikan ide dan 
laporan dengan jelas dan meyakinkan

Kata kunci: Bank, Lifestyle Acquisition, Corporate Communication, Kartu 
Kredit, Ilmu Komunikasi.
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THE ROLE OF LIFESTYLE ACQUISITION IN CREDIT CARD 

SALES COMMUNICATION PT BANK OCBC TBK

Chita Lorensia Wijaya

ABSTRACT (English)

This internship report is compiled based on the experiences and learnings 
gained by the writer during the internship program at Bank OCBC. The 
purpose of this report is to provide a comprehensive overview of the tasks 
undertaken, challenges faced, and solutions found in the context of banking 
operations, particularly in the Lifestyle Acquisition Unit handling credit 
cards. During the internship period, the writer was involved in various 
projects, which not only helped the writer learn many things but also 
provided a deep understanding of the dynamics and complexities of the 
banking world. These projects included creating promotional brochures, 
developing digital communications, creating socialization materials, assisting 
in increasing credit card sales through projects such as completing data and 
document deficiencies for credit card application customers, as well as 
tracking and analyzing credit card sales achievements per channel. There 
were communication science courses that served as reference points for the 
writer's learning in this internship. The writer utilized knowledge gained from 
previous courses, such as corporate communication, Public Speaking & 
Presentation Skill, and Digital Marketing & Customer Relationship 
Management , to communicate effectively and professionally in the 
workplace. The writer learned to design engaging and persuasive messages 
for marketing campaigns, as well as develop presentation skills to convey 
ideas and reports clearly and convincingly.

Keywords: Bank, Lifestyle Acquisition, Corporate Communication, Credit 
Cards, Communication Science.
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