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PERAN ACCOUNT EXECUTIVE DI FUTURE CREATIVE
NETWORK (FINCH AGENCY)

Chandra Wiryananda Sutantra Widjojo

ABSTRAK

Perkembangan teknologi yang terus berkembang membuat advertising agency
masuk ke ranah digital untuk memenuhi kebutuhan klien di era modern dikarenakan
perubahan perilaku konsumen yang semakin banyak menghabiskan waktu di
internet. Praktik kerja magang ini bertujuan untuk mengetahui peran dari Account
Executive di sebuah advertising agency dalam menyusun strategi, memimpin
proyek dalam internal, memantau proses kreatif untuk menjawab objective klien,
mengeksekusi dan mengevaluasi suatu campaign. Perusahaan tempat magang
merupakan Finch Agency bagian dari Future Creative Network, sebuah advertising
agency ATL dan digital yang telah memenangkan berbagai penghargaan pada Citra
Pariwara. Penulis melakukan praktik magang sebagai account executive dalam
departemen account. Dalam sebuah advertising agency, account executive berperan
sebagai penghubung antara klien dengan tim internal agency. Konsep yang
digunakan dalam laporan magang ini adalah konsep role of account executive dari
(Clow & Baack, 2022), competitor review dari (Schlegelmilch & Winer, 2021),
konsep creative brief dari (Shimp & Andrews, 2017), teori komunikasi dua tahap
(Morissan, 2021), dan teori Customer Relationship Management (Alma, 2012).
Kendala utama yang ditemukan adalah penulis tidak berhubungan langsung dengan
klien sehingga menghambat penerimaan informasi dari klien. Setelah melakukan
praktik magang selama 640 jam, kesimpulan yang didapat adalah peran account
executive sangat penting untuk mengomunikasikan seluruh keinginan dan
kebutuhan klien kepada tim internal agency dengan baik untuk menghasilkan
output creative yang maksimal.

Kata kunci: Account Executive, Agensi Periklanan, Finch

vii
Peran Account Executive di Future Creative Network (Finch Agency), Chandra Wiryananda Sutantra Widjojo,
Universitas Multimedia Nusantara



THE ROLE OF AN ACCOUNT EXECUTIVE AT FUTURE
CREATIVE NETWORK (FINCH AGENCY)

Chandra Wiryananda Sutantra Widjojo

ABSTRACT

The continuous advancement of technology has led advertising agencies to enter
the digital realm to meet the needs of clients in the modern era, driven by changing
consumer behavior as more time is spent on the internet. This internship aims to
understand the role of an Account Executive at an advertising agency in
formulating strategies, leading internal projects, overseeing the creative process to
meet client objectives, executing, and evaluating campaigns. The internship was
conducted at Finch Agency, part of Future Creative Network, an advertising agency
specializing in both ATL and digital, which has won several awards at Citra
Pariwara. The author interned as an Account Executive within the account
department. In an advertising agency, the Account Executive acts as a liaison
between the client and the internal agency team. The concept used in this internship
report is the role of account executive (Clow & Baack, 2022) , competitor review
concept from (Schlegelmilch & Winer, 2021), creative brief concept from (Shimp
& Andrews, 2017), two step flow communication theory from (Morissan, 2021),
and Customer Relationship Management theory from (Alma, 2012). The main
challenge encountered was the lack of direct interaction with clients, which
hindered the reception of information from them. After completing 640 hours of
internship, it was concluded that the role of the Account Executive is crucial in
effectively communicating all client desires and needs to the internal agency team

to produce optimal creative outputs.

Keywords: Account Executive, Advertising Agency, Finch
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