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AKTIVITAS CONTENT CREATOR TIKTOK DALAM 

PEMBUATAN CONTENT MARKETING BANK OCBC NISP 

Chriscensia Joceline 

ABSTRAK 

 

Pada industri 4.0 segala aktivitas selalu berkaitan dengan teknologi digital, 

begitu juga dengan kegiatan pemasaran. Oleh karena itu, penting bagi sebuah 

perusahaan untuk dapat up to date dalam melakukan kegiatan pemasaran 

khususnya seperti content marketing. Bank OCBC NISP yang notabene 

merupakan bank tertua ke-4 di Indonesia serta bank yang memiliki reputasi 

karena telah meraih banyak penghargaan juga telah mulai memproduksi 

content marketing pada beberapa platform seperti TikTok sebagai upaya 

untuk menggaet lebih banyak pelanggan baru. Hal ini yang akhirnya menjadi 

pertimbangan besar untuk dapat magang di Bank OCBC NISP sebagai 

Content Creator TikTok. Aktivitas magang pada Bank OCBC NISP sebagai 

Content Creator TikTok dilaksanakan dengan tujuan mempelajari flow 

develop content yang lebih professional dan matang. Praktik kerja magang 

dilaksanakan selama 4 bulan dengan total 640 jam kerja yang terdiri dari 

beberapa aktivitas. Selama praktiknya, tentu ditemukan beberapa kendala. 

Namun, seluruh kendala telah ditemukan solusinya dan berhasil membuat 

semakin berkembang. Setelah melalui seluruh rangkaian kerja magang, dapat 

disimpulkan bahwa Content Creator TikTok memegang peranan yang cukup 

penting dalam menjangkau audiens baru dan membangun interaksi dengan 

audiens. Selain itu, terdapat saran yang diberikan kepada Universitas 

Multimedia Nusantara, Bank OCBC NISP, serta mahasiswa yang akan 

melaksanakan praktik kerja magang. 

 

Kata kunci: Content Creator TikTok, Content Marketing, Bank OCBC NISP 
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TIKTOK CONTENT CREATOR ACTIVITIES IN CREATING 

MARKETING CONTENT FOR BANK OCBC NISP 

Chriscensia Joceline 

ABSTRACT 

 

In industry 4.0, all activities are always related to digital technology, as well 

as marketing activities. Therefore, it is important for a company to be up to 

date in carrying out marketing activities, especially such as content 

marketing. Bank OCBC NISP, which incidentally is the 4th oldest bank in 

Indonesia and a bank that has a reputation for having won many awards, has 

also started producing content marketing on several platforms such as TikTok 

as an effort to attract more new customers. This ultimately became a big 

consideration for the author to get an internship at Bank OCBC NISP as a 

TikTok Content Creator. The activities of interns at Bank OCBC NISP as 

TikTok Content Creators are carried out with the aim of learning a more 

professional and mature content development flow. Internship work is carried 

out for 4 months with a total of 640 working hours consisting of several 

activities. During practice, of course the author encountered obstacles. 

However, solutions have been found for all the obstacles and this has made 

the writer grow further. After going through the entire series of internships, 

it can be concluded that TikTok Content Creators play quite an important 

role in reaching new audiences and building interaction with the audience. 

Apart from that, there were suggestions given by participants to Multimedia 

Nusantara University, Bank OCBC NISP, as well as students who would 

carry out internship work practices. 

 

Keywords: Content Creator TikTok, Content Marketing, Bank OCBC NISP 

 

 

 

 

 

 

 



 

 

ix 
Aktivitas Content Creator…, Chriscensia Joceline, Universitas Multimedia Nusantara 

 

DAFTAR ISI 

 

HALAMAN PERNYATAAN TIDAK PLAGIAT ............................................ II 

HALAMAN PENGESAHAN ............................................................................. III 

HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH UNTUK 

KEPENTINGAN AKADEMIS .......................................................................... IV 

KATA PENGANTAR ...........................................................................................V 

ABSTRAK ......................................................................................................... VII 

ABSTRACT (ENGLISH) .................................................................................. VIII 

1.1. LATAR BELAKANG ................................................................................... 1 

1.2. MAKSUD DAN TUJUAN KERJA MAGANG .................................................. 8 

1.3. WAKTU DAN PROSEDUR PELAKSANAAN KERJA MAGANG ....................... 8 

BAB II  GAMBARAN UMUM PERUSAHAAN ............................................. 11 

2.1 SEJARAH SINGKAT PERUSAHAAN ........................................................... 11 

2.1.1 Visi Misi ............................................................................................ 13 

2.2 STRUKTUR ORGANISASI PERUSAHAAN .................................................. 14 

BAB III  PELAKSANAAN KERJA MAGANG .............................................. 16 

3.1 KEDUDUKAN DAN KOORDINASI ............................................................. 16 

3.2 TUGAS DAN URAIAN KERJA MAGANG ................................................... 17 

3.3 KENDALA YANG DITEMUKAN ................................................................ 48 

3.4 SOLUSI ATAS KENDALA YANG DITEMUKAN ........................................... 49 

BAB IV  SIMPULAN DAN SARAN ................................................................. 50 

4.1 SIMPULAN .............................................................................................. 50 

4.2 SARAN.................................................................................................... 51 

DAFTAR PUSTAKA .......................................................................................... 54 

LAMPIRAN ......................................................................................................... 57 

 

 

 

 

 

 



 

 

x 
Aktivitas Content Creator…, Chriscensia Joceline, Universitas Multimedia Nusantara 

 

DAFTAR GAMBAR 

Gambar 1.1 The Best Of Indonesia CSR Award VI 2023 ...................................... 2 

Gambar 1.2 Most Used Social Media Platforms 2023 .......................................... 4 

Gambar 1.3 Top 10 Bank Terbesar Indonesia ....................................................... 5 

 

Gambar 2.1 Merek & Logo Bank OCBC ............................................................ 11 

Gambar 2.2 OCBC NISP rebrands to OCBC ..................................................... 12 

Gambar 2.3 Struktur Kepemimpinan Bank OCBC ............................................. 14 

 

Gambar 3.1 Struktur Kedudukan Creative Design Lab OCBC ........................... 16 

Gambar 3.2  Brief Email ON-Editorial Bank OCBC Bulan April ...................... 20 

Gambar 3.3 ON-Editorial Topic and Sub Topic Bulan April .............................. 21 

Gambar 3.4  ON-Editorial Topic and Sub Topic Bulan April ............................. 24 

Gambar 3.5 Contoh Content Plan Bulan April ................................................... 25 

Gambar 3.6 Contoh Brief BaU Content .............................................................. 25 

Gambar 3.7 Contoh Brief BaU Content .............................................................. 26 

Gambar 3.8  Contoh Content Plan BaU .............................................................. 27 

Gambar 3.9 Tampilan content BaU pada TikTok @ocbc_indonesia .................. 27 

Gambar 3.10 Alur Approval Content di Bank OCBC Indonesia ........................ 28 

Gambar 3.11 Proses Approval dan Revisi melalui Whatsapp Group .................. 30 

Gambar 3.12 Proses Approval dan Revisi User melalui Email........................... 31 

Gambar 3.13  Alur Approval Content Jalan Jajan Bank OCBC Indonesia ......... 34 

Gambar 3.14 Proses Approval dan Revisi melalui Whatsapp Group .................. 35 

Gambar 3.15 Proses Approval dan Revisi melalui Whatsapp Group .................. 36 

Gambar 3.16 Proses Approval dan Revisi melalui Whatsapp Group .................. 37 

Gambar 3.17 Host dan Co-Host Live Streaming Cuan Seru by OCBC .............. 38 

Gambar 3.18 Co-Host Live Streaming Cuan Seru by OCBC .............................. 39 

Gambar 3.19 Key Highlight Performance Live Cuan Seru ................................. 40 

Gambar 3.20 Unggahan Short Movie Bank OCBC Indonesia di TikTok ........... 41 

Gambar 3.21 Unggahan Short Movie Bank OCBC Indonesia di TikTok ........... 41 



 

 

xi 
Aktivitas Content Creator…, Chriscensia Joceline, Universitas Multimedia Nusantara 

 

Gambar 3.22 Potongan Short Movie Idul Fitri Bank OCBC Indonesia .............. 42 

Gambar 3.23 Potongan Short Movie Chinese New Year Bank OCBC Indonesia 44 

Gambar 3.24 Potongan Short Movie Chinese New Year Bank OCBC Indonesia 45 

Gambar 3.25 Potongan Short Movie Chinese New Year Bank OCBC Indonesia 45 

Gambar 3.26 Tampilan Video Kartu Wajib Liburan ........................................... 46 

Gambar 3.27 Tampilan Video How To QRIS Tuntas ......................................... 47 

Gambar 3.28 Contoh Script Voice Over How To QRIS Tuntas .......................... 48 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

xii 
Aktivitas Content Creator…, Chriscensia Joceline, Universitas Multimedia Nusantara 

 

DAFTAR TABEL 

Tabel 3.1 Tabel Pekerjaan Magang TikTok Content Creator Bank OCBC ........ 19 

Tabel 3.2 Tabel Timeline TikTok Content Creator Bank OCBC ........................ 19 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

xiii 
Aktivitas Content Creator…, Chriscensia Joceline, Universitas Multimedia Nusantara 

 

DAFTAR LAMPIRAN 

Lampiran A– Surat Pengantar MBKM – MBKM 01 ........................................... 57 

Lampiran B – Kartu Kerja Magang – MBKM 02 ................................................. 58 

Lampiran C– Daily Task MBKM – MBKM 03 .................................................... 59 

Lampiran D– Lembar Verifikasi Laporan MBKM – MBKM 04 ......................... 67 

Lampiran E– Surat Penerimaan MBKM (LoA) .................................................... 68 

Lampiran F– Lampiran Pengecekan Hasil Turnitin .............................................. 69 

Lampiran G– Hasil Karya Tugas selama MBKM................................................. 70 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


		2024-06-07T18:07:06+0000
	JAKARTA
	[QALJI7UTE90GLN3G000F59] Ref-269726387578236


		2024-06-08T09:28:58+0700
	Agus Kustiwa


		2024-06-08T16:53:27+0700
	Cendera Rizky Anugrah Bangun


		2024-06-08T16:53:41+0700
	Cendera Rizky Anugrah Bangun


		2024-06-08T16:53:55+0700
	Cendera Rizky Anugrah Bangun




