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AKTIVITAS CONTENT CREATOR TIKTOK DALAM

PEMBUATAN CONTENT MARKETING BANK OCBC NISP

Chriscensia Joceline

ABSTRAK

Pada industri 4.0 segala aktivitas selalu berkaitan dengan teknologi digital,
begitu juga dengan kegiatan pemasaran. Oleh karena itu, penting bagi sebuah
perusahaan untuk dapat up to date dalam melakukan kegiatan pemasaran
khususnya seperti content marketing. Bank OCBC NISP yang notabene
merupakan bank tertua ke-4 di Indonesia serta bank yang memiliki reputasi
karena telah meraih banyak penghargaan juga telah mulai memproduksi
content marketing pada beberapa platform seperti TikTok sebagai upaya
untuk menggaet lebih banyak pelanggan baru. Hal ini yang akhirnya menjadi
pertimbangan besar untuk dapat magang di Bank OCBC NISP sebagai
Content Creator TikTok. Aktivitas magang pada Bank OCBC NISP sebagai
Content Creator TikTok dilaksanakan dengan tujuan mempelajari flow
develop content yang lebih professional dan matang. Praktik kerja magang
dilaksanakan selama 4 bulan dengan total 640 jam kerja yang terdiri dari
beberapa aktivitas. Selama praktiknya, tentu ditemukan beberapa kendala.
Namun, seluruh kendala telah ditemukan solusinya dan berhasil membuat
semakin berkembang. Setelah melalui seluruh rangkaian kerja magang, dapat
disimpulkan bahwa Content Creator TikTok memegang peranan yang cukup
penting dalam menjangkau audiens baru dan membangun interaksi dengan
audiens. Selain itu, terdapat saran yang diberikan kepada Universitas
Multimedia Nusantara, Bank OCBC NISP, serta mahasiswa yang akan
melaksanakan praktik kerja magang.

Kata kunci: Content Creator TikTok, Content Marketing, Bank OCBC NISP
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TIKTOK CONTENT CREATOR ACTIVITIES IN CREATING

MARKETING CONTENT FOR BANK OCBC NISP

Chriscensia Joceline

ABSTRACT

In industry 4.0, all activities are always related to digital technology, as well
as marketing activities. Therefore, it is important for a company to be up to
date in carrying out marketing activities, especially such as content
marketing. Bank OCBC NISP, which incidentally is the 4th oldest bank in
Indonesia and a bank that has a reputation for having won many awards, has
also started producing content marketing on several platforms such as TikTok
as an effort to attract more new customers. This ultimately became a big
consideration for the author to get an internship at Bank OCBC NISP as a
TikTok Content Creator. The activities of interns at Bank OCBC NISP as
TikTok Content Creators are carried out with the aim of learning a more
professional and mature content development flow. Internship work is carried
out for 4 months with a total of 640 working hours consisting of several
activities. During practice, of course the author encountered obstacles.
However, solutions have been found for all the obstacles and this has made
the writer grow further. After going through the entire series of internships,
it can be concluded that TikTok Content Creators play quite an important
role in reaching new audiences and building interaction with the audience.
Apart from that, there were suggestions given by participants to Multimedia
Nusantara University, Bank OCBC NISP, as well as students who would
carry out internship work practices.

Keywords: Content Creator TikTok, Content Marketing, Bank OCBC NISP
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