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AKTIVITAS EVENTS MANAGEMENT DI PT MITRA VISINDO 

TEKNOLOGI 

 Diandra Maharani Rodadi 

ABSTRAK 
 

Industri Teknologi Informasi dan Komunikasi (TIK) di Indonesia tumbuh pesat 
seiring bertambahnya kebutuhan-kebutuhan masyarakat untuk menyampaikan 
informasi dan berkomunikasi. PT Mitra Visindo Teknologi merupakan salah satu 
perusahaan yang bergerak di bidang TIK sebagai sistem integrator dan melakukan 
bisnis dalam pasar B2B. Tingginya tingkat persaingan industri TIK membuat 
pekerja magang tertarik untuk mempelajari bagaimana kegiatan komunikasi 
pemasaran dilakukan oleh perusahaan yang bergerak di bidang TIK. Event 
merupakan salah satu alat yang sering digunakan oleh industri, sehingga pekerja 
magang paling terlibat dalam event management untuk corporate event. Pekerja 
magang melakukan komunikasi B2B baik sebagai penjual maupun pembeli, di 
mana pekerja magang mempelajari customer experience untuk meningkatkan 
customer engagement. 

 
Kata kunci: B2B Communication, Customer Experience, Events Management, 
PT Mitra Visindo Teknologi 
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THE ACTIVITY OF EVENTS MANAGEMENT IN PT MITRA 

VISINDO TEKNOLOGI 

Diandra Maharani Rodadi 

 

ABSTRACT (English) 
 

The rise of Information and Communications Technology (ICT) industry in 
Indonesia can be tracked to the increase of society’s needs of technology to 
communicate effectively as well as convey and store information. PT Mitra Visindo 
Teknologi is part of the ICT industry as a system integrator company. The high rate 
of competition, has made intern deeply interested in learning how an ICT company 
markets themselves. Events are one of the most popular tools used by the industry, 
which is why intern was deeply involved in events management for corporate 
events. Intern has done B2B communication as both buyer and seller, where intern 
learns about customer experience in order to increase customer engagement. 

 
 

Keywords: B2B Communication, Customer Experience, Events Management, PT 
Mitra Visindo Teknologi 
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