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AKTIVITAS MARKETING COMMUNICATION DI
PT SARANAGRIYA CIPTA KREASI

Emily Aprilia

ABSTRAK

Persaingan industri semakin ketat dalam memasarkan produk melalui nama, logo,
tagline, ataupun kemasan, hal inilah yang disebut dengan branding. Perkembangan
ini juga didukung dengan perkembangan internet, media sosial, serta pelaksanaan
event. SOUTH78 menjadi salah satu gedung yang perlu meningkatkan brand
awareness-nya untuk mendatangkan traffic dengan berbagai kegiatan. Penulis
menjalankan kerja magang di PT Saranagriya Cipta Kreasi (SOUTH78) untuk
mengimplementasikan ilmu dan konsep perkuliahan dan memperdalam serta
melatih skill yang berkaitan dengan Marketing Communication. VIVERE Group
sudah hampir 40 tahun berkarya dan saat ini memiliki SOUTH78 sebagai
headquarters serta menjadi mix-used building. SOUTH78 berisikan perkantoran,
showroom, FnB, hingga hotel. Untuk menjalankan pemasaran dari SOUTH78,
terdapat Marketing & Leasing Department yang mengurus pemasaran maupun
leasing. Penulis berkontribusi dalam menjalankan aktivitas pemasaran termasuk
dengan pelaksanaan event, copywriting, publikasi, hingga keperluan internal
lainnya. Dalam pelaksanaan kerja magang, penulis menemukan dan menghadapi
beberapa kendala seperti kurang optimal dalam menjalankan perencanaan,
pemilihan event organizer yang sesuai, dan alur koordinasi yang kurang maksimal.
Meski begitu, penulis sudah menjalankan lebih dari 640 jam proses kerja magang
dan dapat disimpulkan bahwa Marketing Communication berkontribusi dalam
upaya untuk meningkatkan brand awareness SOUTH78 melalui berbagai aktivitas

Kata kunci: Komunikasi Pemasaran, Media Sosial, SOUTH78
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MARKETING COMMUNICATION ACTIVITY AT
PT SARANAGRIYA CIPTA KREASI

Emily Aprilia

ABSTRACT

Industry competition is getting tighter in marketing products through names, logos,
taglines, or packaging, this is what is called branding. This development is also
supported by the development of the internet, social media, and the implementation
of events. SOUTH78 is one of the buildings that needs to increase its brand
awareness to bring in traffic with various activities. The author carried out an
internship at PT Saranagriya Cipta Kreasi (SOUTH78) to implement the
knowledge and concepts of lectures and deepen and practice skills related to
Marketing Communication. VIVERE Group has been working for almost 40 years
and currently has SOUTH78 as its headquarters and a mix-used building.
SOUTH78 contains offices, showrooms, FnB, and hotels. To run the marketing of
SOUTHY78, there is a Marketing & Leasing Department that takes care of marketing
and leasing. The author contributes in running marketing activities including
events, copywriting, publications, and other internal needs. During the internship,
the author encountered and faced several obstacles such as less than optimal
planning, selection of suitable event organizers, and less than optimal coordination
flow. Even so, the author has carried out more than 640 hours of internship work
and can be concluded that Marketing Communication contributes to efforts to
increase SOUTH78's brand awareness through various activities.

Keywords: Marketing Communication, Social Media, SOUTH78
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