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AKTIVITAS PEMASARAN SOSIAL MEDIA MARKETING DI 

ELEVEE (PT. ALFA GOLDLAND REALTY)

Carla Monica

ABSTRAK

Dalam dunia properti, media sosial sudah menjadi alat utama dalam 
melaksanakan aktivitas pemasaran. PT Alfa Goldland Realty adalah anak 
perusahaan PT Alam Sutera Realty Tbk. yang berfokus pada pengembangan 
properti, termasuk EleVee Residences. Dalam menjual produk ini, PT Alfa 
Goldland Realty memanfaatkan media sosial sebagai salah satu strategi 
pemasaran utama. Tujuan dari praktik kerja magang adalah menambah 
pengetahuan dan mengimplementasikan konsep yang telah dipelajari dalam dunia 
kerja. Pemagang ditempatkan sebagai Social Media Marketing selama periode 
praktik kerja magang yang berada di bawah Departemen Marketing 
Communication. Pekerjaan yang dilakukan yaitu social media marketing, 
copywriting, dan content production. Konsep yang digunakan dalam laporan ini 
adalah konsep Tahapan Content Marketing dan konsep Copywriting. Kendala 
utama dalam proses kerja magang adalah tantangan besar dalam memahami dunia 
properti yang menyebabkan kesulitan dalam merancang konten. Setelah dilakukan 
aktivitas magang selama 640 jam, didapatkan kesimpulan yaitu terdapat 
perbedaan antara tahapan content marketing dalam dunia kantor. Menurut konsep 
ini terdapat delapan tahapan, namun dalam praktik kerja magang pemagang hanya 
melakukan enam tahap yaitu goals setting, audience mapping, content ideation & 
planning, content creation, content distribution, dan content marketing evaluation.

Kata kunci: Content Production, Digital Marketing, Social Media Marketing
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SOCIAL MEDIA MARKETING ACTIVITIES IN ELEVEE 

(PT ALAM SUTERA Tbk.) 

Carla Monica

ABSTRACT

In the world of real estate, social media has become a primary tool for carrying 
out marketing activities. PT Alfa Goldland Realty is a subsidiary of PT Alam 
Sutera Realty Tbk. that focuses on property development, including EleVee 
Residences. In selling this product, PT Alfa Goldland Realty utilizes social media 
as one of its main marketing strategies. The purpose of the internship is to 
enhance knowledge and implement concepts learned in the workplace. Interns are 
placed as social media marketing personnel during the internship period under 
the Marketing Communication Department. The tasks performed include social 
media marketing, copywriting, and content production. The concepts used in this 
report are the stages of Content Marketing and the concept of Copywriting. The 
main challenge during the internship process was the significant difficulty in 
understanding the real estate world, which made content design challenging. 
After completing 640 hours of internship activities, it was concluded that there are 
differences between the content marketing stages in the office world. According to 
this concept, there are eight stages, but during the internship, the author only 
carried out six stages, namely goal setting, audience mapping, content ideation 
and planning, content creation, content distribution, and content marketing 
evaluation.

Keywords:Content Production, Digital Marketing, Social Media Marketing
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