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AKTIVITAS PEMASARAN SOSIAL MEDIA MARKETING DI
ELEVEE (PT. ALFA GOLDLAND REALTY)

Carla Monica

ABSTRAK

Dalam dunia properti, media sosial sudah menjadi alat utama dalam
melaksanakan aktivitas pemasaran. PT Alfa Goldland Realty adalah anak
perusahaan PT Alam Sutera Realty Tbk. yang berfokus pada pengembangan
properti, termasuk EleVee Residences. Dalam menjual produk ini, PT Alfa
Goldland Realty memanfaatkan media sosial sebagai salah satu strategi
pemasaran utama. Tujuan dari praktik kerja magang adalah menambah
pengetahuan dan mengimplementasikan konsep yang telah dipelajari dalam dunia
kerja. Pemagang ditempatkan sebagai Social Media Marketing selama periode
praktik kerja magang yang berada di bawah Departemen Marketing
Communication. Pekerjaan yang dilakukan yaitu social media marketing,
copywriting, dan content production. Konsep yang digunakan dalam laporan ini
adalah konsep Tahapan Content Marketing dan konsep Copywriting. Kendala
utama dalam proses kerja magang adalah tantangan besar dalam memahami dunia
properti yang menyebabkan kesulitan dalam merancang konten. Setelah dilakukan
aktivitas magang selama 640 jam, didapatkan kesimpulan yaitu terdapat
perbedaan antara tahapan content marketing dalam dunia kantor. Menurut konsep
ini terdapat delapan tahapan, namun dalam praktik kerja magang pemagang hanya
melakukan enam tahap yaitu goals setting, audience mapping, content ideation &
planning, content creation, content distribution, dan content marketing evaluation.

Kata kunci: Content Production, Digital Marketing, Social Media Marketing
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SOCIAL MEDIA MARKETING ACTIVITIES IN ELEVEE
(PT ALAM SUTERA Tbk.)

Carla Monica

ABSTRACT

In the world of real estate, social media has become a primary tool for carrying
out marketing activities. PT Alfa Goldland Realty is a subsidiary of PT Alam
Sutera Realty Tbk. that focuses on property development, including EleVee
Residences. In selling this product, PT Alfa Goldland Realty utilizes social media
as one of its main marketing strategies. The purpose of the internship is to
enhance knowledge and implement concepts learned in the workplace. Interns are
placed as social media marketing personnel during the internship period under
the Marketing Communication Department. The tasks performed include social
media marketing, copywriting, and content production. The concepts used in this
report are the stages of Content Marketing and the concept of Copywriting. The
main challenge during the internship process was the significant difficulty in
understanding the real estate world, which made content design challenging.
After completing 640 hours of internship activities, it was concluded that there are
differences between the content marketing stages in the office world. According to
this concept, there are eight stages, but during the internship, the author only
carried out six stages, namely goal setting, audience mapping, content ideation
and planning, content creation, content distribution, and content marketing
evaluation.

Keywords:Content Production, Digital Marketing, Social Media Marketing

viii
Aktivitas Pemasaran Social Media Marketing..., Carla Monica, Universitas Multimedia Nusantara



DAFTAR ISI

HALAMAN PERNYATAAN TIDAK PLAGIAT ....cccvviiiiiiiiiinininennnnn. ii
HALAMAN PENGESAHAN....cctitiiiiiiiiiieiiiiiiiieiieciiiatiececnesasesnn iii
HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH UNTUK
KEPENTINGAN AKADEMIS.....cittiiiiiiiiiiiiiiiiiieiiiiiiaiiecnetnteasenns iv
KATA PENGANTAR.....ciiiiiiiiiiiiiiiiiiitiiiieiietiiiaiiasiesnesatnesesaces v
DN 3 0 2. N vii
ABSTRACT .c..uuienninninniniiniiniieiieiiiiniieiieiiiiattetiettttatsassesnesatsasssnses viii
LD 2N N 2 ) e ix
DAFTAR TABEL.....cuiiuiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiieiietiiieiiesiecesnsoncens xi

DAFTAR GAMBAR.....ccuiitiiiiiiiiiiiiiiiiiiiiiiiiiiitientttiaeneceeneene xii
DAFTAR LAMPIRAN. . ..cittitiiiiiiiiiiiiitiieiiiittietieceiatieciecatsasnscasan xiii
BAB I PENDAHULUAN....cctittitittiiiiiitiieiitiiietietteitiattectecncsssssasns 1
1.1 Latar Belakang............coooiiiiiiiiiii e, 1
1.2 Maksud dan Tujuan Pelaksanaan Kerja Magang.............................. 4
1.3 Waktu dan Prosedur Pelaksanaan Kerja Magang............................. 5
1.3.1  Waktu Pelaksanaan Kerja Magang...................oooiiiiiiinin... 5
1.3.2  Proses Pelaksanaan Kerja Magang.................ccooeiiiiiiiiiiiinn. 5
BAB I GAMBARAN UMUM PERUSAHAAN....ccccittiiiieiiiiiiiniieniecnscnne 7
2.1  Tentang PT Alfa Goldland Realty...............c..cooiiii 7
2.2 Visi Misi PT Alfa Goldland Realty................cooiiiiiiiiiiiii e, 8
2.3 Struktur Organisasi PT Alfa Goldland Realty................................. 9
BAB III PELAKSANAAN KERJA MAGANG.....cccctitiiiiniieiiinniiaiiinnenns 12
3.1 Kedudukan dalam Kerja Magang................ccooviiiiiiiiiiiinnnnn. 12
3.2 Tugas dan Uraian dalam Kerja Magang..................cooiiiiiiiinnnnnnn. 13
3.2.1  Tugas KerjaMagang..........ooevviniiiiiiiiiiiii i 14
3.2.2  Uraian Pelaksanaan Kerja Magang...................cooiviiiinann... 15
323  Kendala Utama..........oooiiiiiiiii i 35
324 SOIUSI. .t 35

X

Aktivitas Pemasaran Social Media Marketing..., Carla Monica, Universitas Multimedia Nusantara



BAB IV SIMPULAN DAN SARAN....iittiiiiiiiiiiiiiiiiiiieiiiiiiatcecnseneene 37

4.1 SImpulan... ... 37
4.2 SATAN. ... 38
4.2.1  Saran untuk Perusahaan..................c.oooi 38
4.2.2  Saran untuk Universitas. ... ......oovueieiiiiniiniiiiininiineeennens 38
4.2.3  Saran untuk Mahasiswa..........cocoiuiiiiiiiiiiiiiiiieee, 39
DAFTAR PUSTAKA.....cititiiiiiiiiiiiiiiiiiiiiietiiiieiaiiietasinecasnsnecaes 40
LAMPIRAN. ..o tiitiiiiiiiiiiiitiitiiiietietitiaiiaseesssatsassesessnssnssssasassannes 42
X

Aktivitas Pemasaran Social Media Marketing..., Carla Monica, Universitas Multimedia Nusantara



DAFTAR TABEL

Tabel 3.2.1.1 Tugas Utama Media Sosial Intern...................ccooeviiiiinnnn. .. 14
Tabel 3.2.1.2 Timeline Kerja Magang.............coooiiiiiiiiiiiiiiiiieieienen, 14
Tabel 3.2.1.3 Konten Reels Pengenalan EleVee................ccccoooviiiiiiinnn. 23
Tabel 3.2.1.4 Konten Reels Stories of Modern Living...................c.ccooine... 23
Tabel 3.2.1.5 Konten Liputan EVent...........coovuiriiiiiiiiii i iiaie e 25
Tabel 3.2.1.6 Copywriting Instagram Feeds Double Glass Windows................ 31
Tabel 3.2.1.7 Copywriting Instagram Feeds Easter...................ooviiiiiiiann. 32
Tabel 3.2.1.8 Copywriting Artikel News Savouring Tradition....................... 33
Tabel 3.2.1.9 Copywriting Artikel News BCA Expoversary...........c...c.oooueeee. 34
xi

Aktivitas Pemasaran Social Media Marketing..., Carla Monica, Universitas Multimedia Nusantara



DAFTAR GAMBAR

Gambar 1.1 Platform yang Paling Sering Digunakan di Indonesia................... 2
Gambar 2.1 Logo EleVee Residences...........ooeviuiiiiiiiiiiiiiiiii i, 7
Gambar 2.2 Struktur Organisasi EleVee Residences...............c..cooviiiiiinnnn 9
Gambar 2.3 Struktur Divisi Digital Creative................c.ccoviiiiiiiiiiiiinninnn.. 10
Gambar 3.1 Alur Kerja Pembuatan Brief Konten......................ccooiiiiin 12
Gambar 3.2 Alur Kerja Pembuatan Konten Still Image............................... 13
Gambar 3.3 Alur Kerja Pembuatan Konten Video..................coooiiinnn. 13
Gambar 3.4 Alur Kerja Pembuatan Caption....................cooiiiiiiiiiiiiiia 13
Gambar 3.2.2.1 Top Age Ranges Instagram EleVee...............c....oociiiii. 17
Gambar 3.2.2.2 Perencanaan Konten bulan Maret-April......................oo... 18
Gambar 3.2.2.3 Brief Content Smart Door LOCKS...............cccccviiiiiiiiiiiin... 19
Gambar 3.2.2.4 Brief Content Rekomendasi Restoran................................. 19
Gambar 3.2.2.5 Brief Content Reels Pengenalan EleVee.............................. 20
Gambar 3.2.2.6 Konten EleVee type Vivre.........coooviiiiiiiiiiiiiiiiiiii e 21
Gambar 3.2.2.7 Konten Benefits Smart Door Lock...............c....cccoviiiiiinn.. 22
Gambar 3.2.2.8 Konten Benefits of Eco Green Living....................ccooouvnn... 22
Gambar 3.2.2.9 Foto saat Meliput Event............coooviiiiiiiiiiiiiiiiiiiiien, 26
Gambar 3.2.2.10 Story Instagram.............ccoviiiiiiiiiiiiii i, 27
Gambar 3.2.2.11 Feeds Instagram...............oooeiiiiiiiiiiiiiiii i, 28
Gambar 3.2.2.12 Konten untuk Alam Sutera.............cooceeeiiiiiiiiniiiinninn.n 29
xii

Aktivitas Pemasaran Social Media Marketing..., Carla Monica, Universitas Multimedia Nusantara



DAFTAR LAMPIRAN

Lampiran A Surat Pengantar MBKM Track-01................oooii. 42
Lampiran B Kartu KM-02. ... e 43
Lampiran C Daily Task KM 0-3.......oii e 44
Lampiran D Lembar Verifikasi KM 0-4........ ., 45
Lampiran E Surat Penerimaan Magang...............c.oooiiiiiiiiiiiiiiiiiiiininn.. 46
Lampiran F Form Bimbingan Magang..................coooiiiiiiiiiiiiiiiin, 47
Lampiran G Hasil Turnitin............coooiiiiiii e, 48

Lampiran H Curriculum Vitae (CV) Pemagang

xiii
Aktivitas Pemasaran Social Media Marketing..., Carla Monica, Universitas Multimedia Nusantara



