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PERAN EMPLOYER BRANDING DI PT KOBE BOGA UTAMA

(Mustika Darakinanti)

ABSTRAK

Pemilihan tempat magang didasarkan pada industri FMCG yang telah berhasil
merambah pemasaran produk ke berbagai wilayah, baik kecil maupun besar,
sehingga menarik perhatian luas masyarakat Indonesia. Tujuan dari kegiatan
magang ini adalah untuk mempelajari dan mengimplementasikan strategi
komunikasi internal perusahaan dan strategi pemasaran kepada pihak eksternal.
Perusahaan tempat magang adalah PT Kobe Boga Utama, salah satu perusahaan
FMCG terbesar di Indonesia, yang memiliki tiga merek besar: Tepung Kobe,
Boncabe, dan Jiwa Pagi. Posisi magang yang dipilih adalah Employer Branding
dalam Departemen Human Capital. Employer Branding bertanggung jawab
menciptakan citra positif perusahaan dan lingkungan kerja yang mendukung.
Laporan magang ini menggunakan beberapa konsep, yaitu konsep perusahaan
FMCG, konsep content planning, konsep social media management, konsep
graphic design, konsep copywriting konsep event management, konsep video
editing, dan konsep public speaking. Setelah menjalani proses magang selama
enam ratus empat puluh jam, disimpulkan bahwa Employer Branding memegang
peran penting dalam mempertahankan dan mengelola karyawan lama dan baru.

Kata kunci: Employer Branding, FMCG, Human Capital
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THE ROLE OF BRANDING EMPLOYER AT PT KOBE BOGA

UTAMA

(Mustika Darakinanti)

ABSTRACT (English)

The choice of internship location is based on the FMCG industry which has
succeeded in expanding product marketing to various regions, both small and
large, thereby attracting widespread attention from the Indonesian people. The
aim of this internship activity is to study and implement the company's internal
communication strategies and marketing strategies to external parties. The
company where the internship is located is PT Kobe Boga Utama, one of the
largest FMCG companies in Indonesia, which has three big brands: Kobe Flour,
Boncabe, and Jiwa Pagi. The chosen internship position is Employer Branding
in the Human Capital Department. Employer Branding is responsible for
creating a positive image of the company and a supportive work environment.
This internship report uses several concepts, namely the FMCG company
concept, content planning concept, social media management concept, graphic
design concept, copywriting concept, event management concept, and public
speaking concept. After undergoing an internship process of six hundred and
forty hours, it was concluded that Employer Branding plays an important role in
retaining and managing old and new employees.

Keywords: Employer Branding, FMCG, Human Capital
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