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AKTIVITAS SOCIAL MEDIA MARKETING DI UMN ONLINE 

LEARNING 

 Janese Odelia Candra 

ABSTRAK 
 

 

Indonesia saat ini didominasi oleh generasi Z yang berada pada usia 

produktif. Berkembangnya teknologi semakin mempermudah aktivitas 

masyarakat, salah satunya adalah sistem pembelajaran jarak jauh. Kemajuan 

teknologi ini dimanfaatkan Perusahaan untuk melakukan promosi melalui 

Social media.  Universitas Multimedia Nusantara yang unggul dalam bidang 

ICT juga memanfaatkan Instagram sebagai platform untuk melakukan 

promosi. Social Media Intern bertanggung jawab untuk menghandle 

Instagram UMN Online Learning yang memiliki tugas utama menjadi content 

creator, membuat content dari awal hingga selesai, membuat copywriting dan 

menjadi host live streaming. Laporan ini menggunakan konsep content 

creator (Craig, 2019), Social media management processes (Smith, N., Zhou, 

C., & Wollan, R., 2020), Copywriting (Diamond, S, 2015). Kendala utama 

selama proses magang berlangsung adalah kurangnya instruksi dan informasi 

mengenai jobdesc dan banyaknya pekerjaan yang dilakukan. Setelah 

dilakukan aktivitas magang selama 640 jam kerja, didapatkan Kesimpulan 

yaitu adanya perbedaan antara pengimplementasian pengetahuan dan 

pemahaman mengenai konsep Social media yang didapatkan selama masa 

perkuliahan dengan yang terjadi langsung di lingkungan kerja.  

 

 

Kata kunci: Social Media Marketing, Content Creator, Universitas 

Multimedia Nusantara 
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SOCIAL MEDIA MARKETING ACTIVITIES AT UMN 

ONLINE LEARNING 

Janese Odelia Candra 

 

ABSTRACT  
 

Indonesia is currently dominated by generation Z who are at a productive 

age. The development of technology has made it easier for people's activities, 

one of which is making it easier for people to get information. This 

technological advancement is utilized by companies to promote through 

Social media.  Multimedia Nusantara University, which excels in the field of 

ICT, also utilizes Instagram as a platform for promotion. The Social media 

Intern is responsible for handling UMN Online Learning's Instagram, which 

has the main task of being a content creator, creating content from start to 

finish, creating copywriting and hosting live streaming. This report uses the 

concepts of content creator (Craig, 2019), Social media management 

processes (Smith, N., Zhou, C., & Wollan, R., 2020), Copywriting (Diamond, 

S, 2015). The main obstacle during the internship process was the lack of 

instructions and information regarding job descriptions and the amount of 

work performed. After carrying out internship activities for 640 working 

hours, the conclusion is that there is a difference between the implementation 

of knowledge and understanding of social media concepts obtained during 

lectures and what happens directly in the work environment.  

 

 

Keywords: Social media Marketing, Content Creator, Universitas 

Multimedia Nusantara  
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