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PERAN MARKETING EVENT MANAGEMENT DI 

CONTINUING EDUCATION DEPARTMENT UNIVERSITAS 

MULTIMEDIA NUSANTARA 

Michele Garcia 

 
ABSTRAK 

 
 

Sumber Daya Manusia (SDM) sendiri seringkali memegang peranan yang sangat 

penting dalam suatu organisasi / perusahaan, hal ini dikarenakan adanya pengaruh 

sumber kualitas, pengembangan, serta kemampuan dari tiap-tiap sumber daya 

manusia. Continuing Education Department (CED) merupakan salah salah 

departemen yang bergerak dalam bidang program pengembangan pendidikan 

berkelanjutan yang berlokasikan di Universitas Multimedia Nusantara (UMN). 

Selama periode kerja magang di bagian marketing event management, penulis telah 

berhasil dalam menerapkan teori konsep yang telah dipelajari selama semasa 

perkuliahan. Dalam membuat event yang akan diselenggarakan oleh CED, strategi 

dan konsep yang penulis lakukan selama pembuatan konsep event adalah 

brainstorming, memakai 5 tahapan dalam menyusun event yang efektif serta 

efisien. Tujuan dari kerja magang ini adalah menerapkan teori serta konsep yang 

telah dipelajari di dalam perkuliahan special event and brand activations ke dalam 

dunia pekerjaan, serta dari event yang telah dirancang diharapkan dapat 

membangun awareness bagi perusahaan. Demikian, melalui periode magang, 

pekerja banyak diberikan wawasan sekaligus pengalaman dalam dunia pekerjaan 

secara nyata. 

 
 

Kata kunci: Manajemen Pemasaran, Konsep Strategi, Acara 
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PERAN MARKETING EVENT MANAGEMENT DI 

CONTINUING EDUCATION DEPARTMENT UNIVERSITAS 

MULTIMEDIA NUSANTARA 

Michele Garcia 

 
ABSTRACT (English) 

 

 
Human Resources (HR) themselves often play a very important role in an 

organization / company, this is due to the influence of quality sources, 

development, and abilities of each human resource. Continuing Education 

Department (CED) is one of the departments engaged in the field of 

continuing education development programs located at Multimedia 

Nusantara University (UMN). During the internship period in the marketing 

event management department, the author has succeeded in applying the 

conceptual theory that has been learned during lectures. In creating an event 

that will be held by CED, the strategy and concept that the author does during 

the creation of the event concept is brainstorming, using 5 stages in compiling 

an effective and efficient event. The purpose of this internship is to apply the 

theory and concepts that have been learned in special event and brand 

activation lectures into the world of work, and from the events that have been 

designed it is hoped that they can build awareness for the company. Thus, 

through the internship period, workers are given a lot of insight and 

experience in the real world of work 

 
Keywords: Event Management, Concept Strategy, Event. 
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