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PERAN SOCIAL MEDIA INTERN DI FUTURE CREATIVE NETWORK 

(TAKA CREATIVE AGENCY) 

 
 Hana Khairunnisa 

 
ABSTRAK 

 

Latar belakang pemilihan tempat magang ini dilakukan untuk mengetahui peran 
divisi social media intern di Future Creative Network (Taka Creative Agency), tak 
lupa juga untuk meningkatkan hard skill dan soft skill penulis sebagai mahasiswa 
Strategi Komunikasi di Universitas Multimedia Nusantara. Tujuan dilakukan kerja 
magang untuk mengetahui peran social media intern di Future Creative Network 
(Taka Creative Agency) yang merupakan salah satu bisnis inkubator dibawah 
Future Creative Network pada departemen Creative, berlokasi di Tokopedia Tower, 
Setiabudi, Jakarta. Selama melakukan kerja magang, terdapat tugas utama yang 
dilakukan penulis seperti social media marketing, copywriting, dan reporting. 
Konsep yang dipakai pada laporan ini antara lain Konsep SMART (Spesific, 
Measureable, Achiveacle, Relevant, Timely) untuk social media marketing 
(Chaffey, D., & Ellis-Chadwick, F ., 2019. Adapun kendala utama yang ditemukan 
pada saat melakukan kerja magang seperti mendapat pekerjaan diluar pekerjaan 
utama dan pekerjaan terapan di lapangan berbeda dengan cara terapan yang kampus 
ajarkan. Simpulan yang didapatkan selama melakukan kerja magang adalah, 
penulis menjadi paham peran social media di Future Creative Network (Taka 
Creative Agency) tentang mengelola editorial plan dan tugas social media lainnya 
yang terjadi di lapangan. 
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THE ROLE OF SOCIAL MEDIA INTERN IN FUTURE 
CREATIVE NETWORK (TAKA CREATIVE AGENCY) 

 
Hana Khairunnisa 

 
ABSTRACT 

 

The background for selecting this internship location was to find out the role of the 
internal social media division at Future Creative Network (Taka Creative Agency), 
not forgetting to also improve the writer's hard skills and soft skills as a 
Communication Strategy student at Multimedia Nusantara University. The aim of 
the internship is to find out the role of internal social media at the Future Creative 
Network (Taka Creative Agency) which is one of the incubator businesses under 
the Future Creative Netwrok in the Creative department, located at Tokopedia 
Tower, Setiabudi, Jakarta. While doing internship work, there are main tasks 
carried out by writers such as social media marketing, copywriting, and reporting. 
The concepts used in this report include the SMART concept (Specific, Measurable, 
Achiveacle, Relevant, Timely) for social media marketing (Chaffey, D., & Ellis-
Chadwick, F., 2019). The main obstacles encountered when doing internship work 
include getting work outside the main job and applied work in the field which is 
different from the applied method taught by the campus. The conclusion obtained 
during the internship is that the author understands the role of social media at the 
Future Creative Network (Taka Creative Agency) regarding managing editorial 
plans and other social media tasks that occur in the field. 

Keywords: Future Creative Network, Taka Creative Agency, Social Media Intern  
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