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AKTIVITAS MULTIMEDIA MARKETING BENTLEY
JAKARTA DI PT EUROKARS CONTINENTAL UTAMA

Celline Natania

ABSTRAK

Kementerian Koordinator Bidang Perekonomian Republik Indonesia
mengungkapkan bahwa industri otomotif menjadi salah satu kontributor
paling besar dalam menumbuhkan perekonomian Indonesia saat ini. Strategi
marketing communication yang efektif terutama komunikasi pemasaran di
dunia digital terutama media sosial, menjadi salah satu faktor yang
mendorong kesuksesan dalam industri otomotif untuk meningkatkan brand
awareness guna memperoleh perhatian farget audience. Praktik kerja
magang dilakukan dengan tujuan mengaplikasikan konsep marketing
communication di platform digital dalam pembuatan berbagai aset konten
untuk di sebarkan di media sosial Bentley Jakarta yang berada dibawah
naungan PT Eurokars Continental Utama atau Eurokars Group Indonesia
sebagai Agen Tunggal Pemilik Merek (ATPM). Pada divisi Multimedia
Marketing Bentley Jakarta, terdapat beberapa aktivitas marketing
communication di dunia digital yang dilakukan untuk meningkatkan brand
awareness sepertl content planning, content creation, dan content
monitoring. Kendala yang dihadapi adalah minimnya jumlah karyawan pada
divisi Multimedia Marketing, terdapat jobdesk yang belum dipelajari
sebelumnya di perkuliahan, dan adanya target market yang bersifat niche.
Setelah melakukan praktek magang, dapat ditarik kesimpulan bahwa
pengimplementasian strategi marketing communication di dunia digital
menggunakan media sosial mampu meningkatkan brand awareness merek
secara efektif.

Kata kunci: Marketing Communication, Social Media, Brand Awareness,
Automotive
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MULTIMEDIA MARKETING ACTIVITIES AT BENTLEY
JAKARTA IN PT EUROKARS CONTINENTAL UTAMA

Celline Natania

ABSTRACT

The Coordinating Ministry for Economic Affairs of the Republic of
Indonesia revealed that the automotive industry is one of the largest
contributors to the growth of Indonesia's economy today. An effective
marketing communication strategy, particularly digital marketing
communication, especially on social media, is one of the factors driving the
success of the automotive industry in increasing brand awareness to capture
the attention of the target audience. Internships are conducted with the aim
of applying marketing communication concepts on digital platforms in the
creation of various content assets to be distributed on Bentley Jakarta's
social media, which is under the umbrella of PT Eurokars Continental
Utama or Eurokars Group Indonesia as the Sole Brand Holder Agent
(ATPM). In the Multimedia Marketing division of Bentley Jakarta, several
digital marketing communication activities are carried out to increase
brand awareness, such as content planning, content creation, and content
monitoring. The challenges faced include the limited number of employees
in the Multimedia Marketing division, job responsibilities that had not been
previously studied in college, and a niche target market. After completing
the internship, it can be concluded that the implementation of digital
marketing communication strategies using social media can effectively
increase brand awareness.

Keywords: Marketing Communication, Social Media, Brand Awareness,

Automotive
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