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AKTIVITAS SOCIAL MEDIA MARKETING PADA MEDIA 
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MENINGKATKAN BRAND AWARENESS 

(Ferdinand Julius Hartoto) 

ABSTRAK 

Industri pendidikan terus mengalami pertumbuhan dan perkembangan. 

Dalam industri ini, pemasaran digital memainkan peran penting dalam 

mempromosikan jasa layanan bimbingan belajar (bimbel), memberikan 

informasi tentang ilmu pengetahuan, dan meningkatkan minat edukasi 

audiens. Salah satu perusahaan yang menerapkan strategi ini adalah PT. 

Sinotif Indonesia. Praktik kerja magang di divisi marketing communication 

perusahaan bertujuan mempelajari digital marketing dalam dunia kerja. 

Bentuk pemasaran digital yang digunakan adalah social media marketing, 

yang meliputi aktivitas content marketing, content planning, dan penulisan 

takarir (copywriting). Konsep social media marketing yang digunakan dalam 

laporan ini diambil dari buku Digital Marketing: Strategy, Implementation 

and Practice oleh Chaffey & Ellis-Chadwick (2016). Selama proses kerja 

magang, terdapat beberapa kendala utama, yaitu keterbatasan ide dan 

referensi konten, keterbatasan sumber daya manusia saat memenuhi target 

posting, ketidakresponsifan supervisor dan mentor, serta fluktuasi 

engagement pada konten. Setelah menyelesaikan kerja magang selama 640 

jam, dapat disimpulkan bahwa bidang social media marketing memerlukan 

kreativitas serta teknik content marketing, content planning, dan copywriting 

yang baik untuk menghasilkan konten yang menarik. 

 

Kata kunci: Brand Awareness, Content Marketing, Content Planning, 

Copywriting, Social Media Marketing 
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SOCIAL MEDIA MARKETING ACTIVITIES ON TIKTOK 

SOCIAL MEDIA OF SINOTIF INDONESIA IN INCREASING 

BRAND AWARENESS 

(Ferdinand Julius Hartoto) 

 

ABSTRACT 

The education industry is continually evolving and expanding. Within this 

sector, digital marketing plays a pivotal role in promoting tutoring services, 

disseminating knowledge, and increasing the audience's educational 

engagement. PT. Sinotif Indonesia is one such company that employs this 

strategy. An internship in the company's marketing communication division 

aims to provide practical experience in digital marketing. The strategies 

utilized include social media marketing, encompassing content marketing, 

content planning, and copywriting activities. The framework applied in this 

report is based on Digital Marketing: Strategy, Implementation, and Practice 

by Chaffey & Ellis-Chadwick (2016). Throughout the internship, several 

primary challenges were encountered, including limited ideas and content 

references, insufficient human resources to meet posting targets, 

unresponsiveness from supervisors and mentors, and fluctuating engagement 

rates with the content. After completing the 640-hour internship, it is evident 

that success in social media marketing requires both creativity and 

proficiency in content marketing, content planning, and copywriting to 

produce compelling content. Moreover, the experience highlights the 

importance of adaptability and strategic thinking in overcoming obstacles 

and achieving marketing goals. 

 

Keywords: Brand Awareness, Content Marketing, Content Planning, 

Copywriting, Social Media Marketing 
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