
Aktivitas Social Media Marketing…, Ferdinand Julius Hartoto, Universitas Multimedia Nusantara 

 

 

 

DAFTAR PUSTAKA 

Belch, G. E. (2019). Advertising and Promotion: An Integrated Marketing 

Communications Perspective. McGraw-Hill Education. 

Bly, R. W. (2019). The Copywriter's Handbook: A Step-by-Step Guide to Writing 

Copy That Sells. Holt Paperbacks. 

Chaffey, D., & Ellis-Chadwick, F. (2016). Digital Marketing: Strategy, 

Implementation and Practice (6th ed.). Pearson. 

Chaffey, D., & Smith, P. R. (2017). Digital Marketing Excellence: Planning, 

Optimizing and Integrating Online Marketing (5th ed.). Routledge. 

Efendi, N. M. (2019). REVOLUSI PEMBELAJARAN BERBASIS DIGITAL 

(PENGGUNAAN ANIMASI DIGITAL PADA STARTUP SEBAGAI 

METODE PEMBELAJARAN SISWA BELAJAR AKTIF). Habitus: urnal 

Pendidikan, Sosiologi, & Antropologi, 2(2). 

 

Heggde, G., & Shainesh, G. (Eds.). (2018). Social Media Marketing: Emerging 

Concepts and Applications. Springer Nature Singapore. 

Kotler, P., Armstrong, G., & Opresnik, M. O. (2017). Principles of Marketing (7th 

ed.). Pearson. 

Kotler, P., Kartajaya, H., & Setiawan, I. (2016). Marketing 4.0: Moving from 

Traditional to Digital. Wiley. 

Lopes, A. R., & Casais, B. (2022, January). Digital Content Marketing: Conceptual 

Review and Recommendations for Practitioners. Academy of Strategic 

Management Journal, 21(2), 1-17. 

 

 

 

39 



Aktivitas Social Media Marketing…, Ferdinand Julius Hartoto, Universitas Multimedia Nusantara 

 

 

 

 

Lou, C., Xie, Q., & Feng, Y. (2019, May 29). Does Non-hard-Sell Content Really 

Work? Leveraging The Value of Branded Content Marketing in Brand 

Building. Journal of Product & Brand Management, 28(7), 773-786. 

Pranaja, A., & Astuti, Y. (2019). Edukatif: Jurnal Ilmu Pendidikan. Jurnal Ilmu 

Pendidikan, (3). 

Pulizzi, J., & Piper, B. W. (2023). Epic Content Marketing: Break Through the 

Clutter with a Different Story, Get the Most Out of Your Content, and Build 

a Community in Web3 (2nd ed.). McGraw Hill. 

Saffira, L., & Rahmawan, G. (2022). Perilaku Penggunaan Tik Tok Sebagai Media 

Promosi Pebisnis. Ekonomi, Keuangan, Investasi Dan Syariah (EKUITAS), 

3(4), 717-723. 

Wijayanto, G., Jushermi, Pramadewi, A., & Rama, R. (2022, October). Soft Selling 

Marketing Communication Strategy Through Instagram Social Media To 

Achieve Millennials Market Share. Eduvest – Journal of Universal Studies, 

2(10), 2194-22. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

40 


