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PERAN ACCOUNT EXECUTIVE INTERN
HAKUHODO JAKARTA

Marcelline Tjhin

ABSTRAK

Maraknya iklan yang tersebar di Indonesia menjadikan peran sebuah
advertising agency penting untuk mempromosikan brand atau produknya.
Maksud dan tujuan dari kerja magang ini adalah untuk memahami peran dan
proses kerja seorang Account Executive, juga menerapkan ilmu dan
pengetahuan account planning di lapangan kerja. Perusahaan yang menjadi
tempat kerja magang adalah Hakuhodo Jakarta, sebuah advertising agency
multinasional yang berasal dari Jepang. Selama periode magang, keberadaan
Account Executive sebagai penghubung antara perusahaan dan klien terbukti
sangat penting yang tercerminkan dalam tugas-tugas Account Executive.
Pekerjaan yang dilakukan selama magang dengan posisi Account Executive
Intern mencakup berbagai hal seperti mengikuti proses meeting, pembuatan
dokumen penting, melakukan riset, sampai mengikuti tahap produksi. Konsep
yang digunakan dalam laporan magang ini adalah konsep periklanan menurut
Shimp, Terrence A.; Andrews, J. Craig (2018), Solomon, R. (2016) dan
konsep account planning menurut Bielby, L. (2021), Pardun, Carol. J. (2019).
Kendala utama dalam proses magang meliputi proses kerja yang kurang
efektif karena perubahan keinginan klien, kurangnya sumber daya pekerja,
dan kurangnya pengetahuan khusus yang belum pernah diajarkan selama
perkuliahan. Secara keseluruhan, seorang Account Executive Intern
bertanggung jawab sebagai penghubung antara tim internal dan pihak klien
dan berhasil menerapkan pengetahuan serta keterampilan dalam account
planning.

Kata kunci: account executive, account management, account planning,
creative brief, Hakuhodo Jakarta
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ACCOUNT EXECUTIVE INTERN HAKUHODO Jakarta

Marcelline Tjhin

ABSTRACT (English)

The proliferation of advertisements spread across Indonesia makes the role
of an advertising agency crucial in promoting its brand or products. The
purpose of this internship are to understand the role and working process of
an Account Executive, as well as to apply knowledge and understanding of
account planning in the field. The internship takes place at Hakuhodo
Jakarta, a multinational advertising agency originating from Japan.
Throughout the internship period, the presence of an Account Executive as a
liaison between the company and clients proves to be highly important, The
tasks performed during the internship in the position of Account Executive
Intern include various activities such as attending meetings, creating
essential documents, conducting research, and participating in production
stages. The conceptual framework utilized in this internship report follows
the advertising concepts according to Shimp, Terrence A.; Andrews, J. Craig
(2018), Solomon, R. (2016), and account planning according to Bielby, L.
(2021), Pardun, Carol. J. (2019). The main constraints encountered during
the internship process include ineffective workflow due to changes in client
preferences, lack of resources, and insufficient specialized knowledge that
has not been taught during lectures. Overall, an Account Executive Intern is
responsible for bridging the gap between internal teams and clients, also
successfully applying knowledge in account planning.

Keywords: account executive, account management, account planning,
creative brief, Hakuhodo Jakarta
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